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As well as the different treatment of DTT transmitter start-up, a second area of discrepancy is the different 
treatments of interference from new DTT services, in TPG guideline 16 and 17 (for commercial TV) and 
clause 10 of the LCD (for national services).  

A single consistent approach to interference is warranted. Our suggestion would be application of the 
current rule in the LCD (clause 10, for national services) to section 102 services as well.   
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Free TV Australia is the peak industry body for Australia’s commercial television broadcasters. We 
advance the interests of our members in national policy debates, position the industry for the future in 
technology and innovation and highlight the important contribution commercial FTA television makes to 
Australia’s culture and economy. We proudly represent all of Australia’s commercial free-to-air television 
broadcasters in metropolitan, regional and remote licence areas. 

 

 

 
Free TV brings Australians together, supporting Australian culture and democracy. The commercial 
television industry creates these benefits by delivering content across a wide range of genres, including 
news and current affairs, sport, entertainment, lifestyle and Australian drama. At no cost to the public, 
our members provide a wide array of channels across a range of genres, as well as rich online and mobile 
offerings.  

Commercial television networks:  

• Reach 19.3 million Australians every week, including 11.4 million who watch trusted news every 
week, and 9.5 million who watch live and free sport each week  

• Provide 25,285 hours of Australian content a year  
• Spend more than $1.625 billion on Australian content every year, dedicating over 88% of their 

content expenditure to local programming  
• Spend more than $400 million a year on trusted news, including on 390 local news bulletins every 

week across the country (plus updates and community service announcements)  

A report released in September 2022 by Deloitte Access Economics, Everybody Gets It: Revaluing the 
economic and social benefits of commercial television in Australia, highlighted that in 2021, the 
commercial TV industry supported over 16,000 full-time equivalent jobs and contributed a total of $2.5 
billion into the local economy. Further, advertising on commercial TV contributed $161 billion in brand 
value.  

The commercial television industry creates these benefits by delivering content across a wide range of 
genres, including news and current affairs, sport, entertainment, lifestyle and Australian drama. At no cost 
to the public, our members provide a wide array of channels across a range of genres, as well as rich online 
and mobile offerings. 

A strong commercial broadcasting industry delivers important public policy outcomes for all Australians 
and is key to a healthy local production ecosystem. This in turn sustains Australian storytelling and local 
voices and is critical to maintaining and developing our national identity. 
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services. We intend to consider the obligations set out in paragraph 10(e) of the TPGs, and their application to 
specific broadcasting services, in more detail next time we review the TPGs.1 

Examination of the Broadcasting Services (Technical Planning Guidelines) 2007 (available here ) confirms 
this reading:  

• The ‘general’ requirement to conduct test transmissions was found in guideline 13.  
• Guideline 119 exempted digital television from guideline 13 and applied the obligations at 

guidelines 120-131 of the instrument instead.  
• These guidelines provided for a 7-day period of test transmissions to complement extremely 

onerous requirements around the notification of potentially affected parties, and the correction of 
any interference disclosed. However, they did not make stipulations as to the content of the test 
signal, with the apparent assumption being the TV broadcaster would begin operating its TV 
multiplex.  

• The ACMA’s apparent intention, when it deleted guidelines 120-131 in 2017, was to remove all test 
signal requirements for digital TV, as they were no longer necessary. 

• However, it appears the drafter also inadvertently deleted the exemption for digital TV from the 
analogue-era start-up requirements now in guideline 13. 

As for how to fix the problem, the Radiocommunications Licence Conditions (Broadcasting Licence) 
Determination 2025 (‘the LCD’) contains start-up procedures clearly designed to take account of digital 
TV transmissions. Here, for example, is the corresponding start-up procedure for national TV services 
licensed under s.100 of the Radiocommunications Act: 

8.  Condition – person to advertise before commencing service 

 (1) Subject to subsection (3), a person must not operate a national broadcast service station 
except where subsection (2) has been satisfied. 

 (2) This subsection is satisfied if, not later than 7 days before a person first operates the national 
broadcast service station, that person has made the following statements and information 
available to the public: 

 (a) a statement about the person’s intention to operate the station to provide a national 
broadcasting service within the service area for the station; 

 (b) the date and time of the commencement of transmission; 

 (c) the frequency the station will operate on; 

 (d) a statement that members of the public should contact the person if the transmission causes 
interference to other broadcasting services or radiocommunications; 

 (e) the address and telephone number of the person. 

Example: The person may make these statements and this information available to the public by 
publishing the statements and information on its website. 

 (3) The condition in subsection (1) does not apply to a person who operates a national broadcast 
service station if: 

---------- 

1 Email from , ACMA’s Manager, Carriage Policy Section, to , 23 March 2023. 
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The corresponding rule for national DTT services is at clause 10 of the LCD. It takes the form of a simple 
prohibition on causing ‘harmful interference’ to another broadcasting service within its licence area or 
service area.  

The LCD requirements, last reviewed in 2025, are the simpler approach and represent the ACMA’s most 
recent word on approaches to interference. The TPG rule is unnecessarily detailed and prescriptive. For 
these reasons we would support application of the current approach in clause 10 of the LCD (which 
relates to the s.100 licences used by national broadcasters), to s.102 licensees.  

Imposition of ongoing obligations on TV broadcasters to prevent interference to non-broadcasting 
radiocommunications transmitters operating outside of the broadcasting services bands would be risky 
and may have unintended consequences for the broadcasters, which have typically been operating from 
their sites for many years. An example would be where the interference arises from the interaction of new 
or changed non-BSB radiocommunications transmission arrangements with long-standing TV 
broadcasting transmission facilities that are operating within the limits of their respective licence, where 
the onus should really be placed on the radiocommunications operator to pay for any necessary 
mitigation.   

 

 

 

 




