






 
As you may have seen from Senate Estimates this week, both DITRDCA and the ACMA received a
number of questions regarding the review, with a particular focus on the proposed changes to
the M classification zone and the flow-on impact that this could have on the volume of alcohol
advertising permitted on commercial TV. This is an issue that the ACMA had flagged in early
October as part of our public statement on the code review, and we anticipate that there will
strong stakeholder interest in how Free TV addresses these concerns in its revised code.
 
We encourage Free TV to carefully consider its position on alcohol advertising restrictions more
generally, noting there are a range of government reports and inquiries looking at the role of
alcohol and sports in domestic or family violence. In particular, we draw to your attention the
final report of the expert panel appointed by the Australian Government to undertake a rapid
review of evidence-based approaches to prevent gender-based violence – Unlocking the
Prevention Potential: accelerating action to end domestic, family and sexual violence – which
makes recommendations around alcohol advertising (recommendation 17).  
 
Once Free TV has had an opportunity to review and consider the submissions, the ACMA would
like to meet with you and your colleagues to discuss this and any other matters that have been
raised through the submissions. Ideally, we would like to meet later this month or in early
December, prior to Creina’s departure.
 
In the meantime, please don’t hesitate to contact me if you have any questions about these
matters, including about the logistics of sending the submissions to the ACMA.
 
Kind regards
Autumn
 
 
Autumn Field (she/her)
General Manager, Content Division
_____________________________

Australian Communications and Media Authority
+61 2 6219 5350 
autumn.field@acma.gov.au
acma.gov.au

Executive Assistant: 

 
 

      

The ACMA acknowledges First Nations peoples as the Traditional Owners and Custodians of Australia. We
respect and celebrate First Nations peoples as the original storytellers and content creators of the lands on
which we work and honour the enduring strength and commitment of Aboriginal and Torres Strait Islander
peoples to the land, waters and their communities. We pay our respects to Elders past, present, and
emerging.
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