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Feedback on Commercial Television Industry Code of Practice 
    

 
To whom it may concern 
 
Thank you for the opportunity to provide feedback on the Commercial Television Industry 
Code of Practice. 
 
NSW Health’s Centre for Alcohol and Other Drugs is concerned that extending hours of 
M classified content would also increase alcohol advertising exposure, particularly to 
children and young people. Extending the M classification zone would permit alcohol 
advertising over longer periods of the day, including weekends, school holidays and 
public holidays.  
 
Minimising alcohol-related health harms is a priority for NSW Health. There is a well-
established relationship between exposure to alcohol marketing, underage drinking and 
normalising drinking culture.i Alcohol promotion encourages consumption, triggers 
positive product evaluations into adult life and embeds alcohol products as a norm.  
 
While the legal drinking age is 18, the M classification zone would expose children and 
young people aged 15 – 18 years to increased alcohol advertising. Children are less able 
to distinguish harmful representations through media and are highly impressionable to 
product branding and positive perceptions of alcohol.ii  
 
Alcohol is responsible for significant health harms, accounting for 4.5% of the total 
national disease burden, and is the most reported principal drug of concern for those 
entering treatment.iii iv Globally, among people aged 15–49 years, alcohol use was the 
leading risk factor for deaths and loss of healthy life years in 2016.v 
 
If M classified content is extended, Free TV should ensure this does not include alcohol 
advertising. Free TV should also consider if current restrictions on alcohol advertising on 
streaming services are sufficient. 
 
This aligns with the World Health Organisations’ recommendations to introduce 
restrictions on alcohol advertising, sponsorship and promotion, and prevent marketing of 
zero and low alcohol products to children to reduce health harms.vi  
  






