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Children’s Television Viewing across Dayparts 

What times of day do children watch live free to air television? 

How many children are watching free to air TV in these time slots:  

• 10:00 to 12:00

• 12:00 to 15:00

The department has used OzTAM ratings data to provide analysis of the average audience of children across 
different dayparts for both Australian commercial and publicly-funded free-to-air television. 1 Only 
metropolitan data is represented in this analysis as no Regional TAM data for regional ratings has been 
included (the department does not currently have this data). 

Peak Viewing Periods 

In 2023, the peak viewing periods for children watching metropolitan commercial free-to-air broadcast 

television

 These peaks hold true across both weekday and weekend viewing. 

These peaks for children’s viewing across the day remain largely the same as those reported in ACMA’s 
analysis of OzTAM data in 2017, where the peak for children aged 0-14 was 8am to 9am and 7pm to 8pm.2 

While behavioural patterns surrounding children’s viewing of broadcast television look to have remained 
relatively similar from the period of ACMA’s 2017 analysis to 2023, the overall frequency of the viewing of 
commercial and national broadcaster free-to-air broadcast television by children has declined, alongside the 
broader decline in broadcast television viewing. 

Children’s Viewing of Commercial Free-to-air Television 

As show in Figure 1, 

---------- 
1 This data is based on OzTAM ‘Audience Measures for 0600-2400 by hour’ reports for 2023. These are Consolidated (Live + As Live + Time Shift to 
7) Audience Measures for 0600-2400 by hour, weekday and weekend 5 City Metro audience ratings. These reports inc ludes both primary and
multichannel figures across the following channels: ABC TV; ABC Kids/ABC TV Plus; ABC ME; ABC NEWS; Seven; 7TWO; 7mate; 7flix ; 7Bravo; Nine;
9GO!; 9Gem; 9Life; 9Rush; 10; 10 Bold; 10 Peach; Nickelodeon; SBS; SBS VICELAND; SBS Food; SBS World Movies; SBS WorldWatch; NITV.

The department has not procured Regional TAM children’s viewing patterns by daypart, which could augment OzTAM data with regi onal 
information. The average audience referred to throughout represents OzTAM’s metric for viewership which sums all peoples acro ss the minutes of 
the relevant period, and divides this by the total number of minutes. This figure differs to ‘reach’ which measures the total  peoples who had 
watched at least one minute of the content. 
2 ACMA. 2017. Childrens-television-viewing-and-multi-screen behaviour.pdf, page 10. 
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Children’s Viewing of National Broadcasters 

As seen in Figure 2, The child audience for the national broadcasters on free-to-air television shows

Figure 2 - Average Child Audience (0-14 years old) for National Broadcaster Free-to-air Television, Weekday 
and Weekend, 2023. 

Source: Departmental analysis of OzTAM ratings data. Not for further publication or sharing.  This includes primary and multichannels. 
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