


Key issues 

Item 2: Consultation wrap-up and final analysis of submissions 

> Following the conclusion of consultation, the ACMA met with Free TV to discuss the key
issues that it identified via submissions. At that time, Free TV indicated it would not be
publishing the submissions noting that it had not sought permission from submitters to make
them publicly available. The submissions were provided to the ACMA on
18 December 2024.

> Free TV received over SOO submissions including 31 from organisations. More detailed
information about the submissions including the key concerns raised by each organisation is
at Attachment B.

> Nearly all the organisational submissions were from the health, drug and alcohol sector and
raised concerns about the extension of the M time-zone, the harms of alcohol advertising
and the negative health and social impacts of alcohol consumption.

> The most common concern raised in submissions from individuals was about maintaining
free-to-television and keeping sport free-unrelated to code matters.

> The next two most cited issues amongst the individual submissions related to gambling and
alcohol advertising, with many submissions calling for bans on one or both types of
advertising.

Alcohol advertising 
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