From: Free TV Australia <noreply@freetv.com.au>
Sent: Tuesday, 5 November 2024 3:51 PM

To: Code Review

Subject: Free TV Australia "CODE OF PRACTICE REVIEW"

[CAUTION - EXTERNAL]

From:
Subject: CODE OF PRACTICE REVIEW

Message Body:

1. In regards to Gambling Advertising and even Alcohol Drinks, | believe that the times they are viewed are when
children are not watching. Both of these "products" cause harm to people (e.g. some families can not put bread on
the table because of an addiction to gambling by a family member who often is spurred to gamble more by
advertising or in the case of Alcohol health issues caused by the drink of that product or violence as a result from
drinking hat product, etc).

2. Restrictions should be put in place to limit so called "news items" or "public awareness" type items which are
really advertising in disguise promoting or selling a product based on the reviews, etc in that so called public interest
story or 'news" item. Clearly such broadcasts should clearly state at the beginning or end that it is an advertisement.
3. Any sport that is currently broadcast "free to air" must remain so and it does not matter how it is broadcast (e.g.
Radio, TV, Internet, Mobile Phone, etc. ). It should never become the domain of "pay as you view" broadcasters.

New feedback has been submitted for Code Review.





