[bookmark: _Int_hj3iDVNw]Key insights from the ACMA workshops on the News Measurement Framework 

The ACMA hosted three workshops in March 2023 to seek the views of experts on the proposed ‘news measurement framework’ to help monitor levels of diversity and localism across Australia’s contemporary media landscape. These workshops consisted of participants from across academia, industry, and media experts, ACMA authority members and staff, and officers from the Department of Infrastructure, Transport, Regional Development and Communications and the Arts (DITRDCA).
This document reflects the views expressed by stakeholders in two industry and media stakeholder workshops held on 14 and 17 March 2023, noting individual contributions have not been attributed. 
Scope of the News Measurement Framework
Some stakeholders noted the complexity of the framework and the need to manage the potential compliance burden for industry with the objectives and purpose of the framework. Discussions focused on the elements of the draft framework where improvements or enhancements could be made, namely 
· Establishing a criterion for what constitutes a news source I.e., how much news content and how long they have been in market for to be counted.
· [bookmark: _Int_OxnU9TiN]Considering changes to the news market since the introduction of news media bargaining and government funding such as the Public Interest News Gathering (PING) program. It was also suggested the measure for consumption needed refinement, with a focus on how digital platforms push (algorithmically) certain content, and its click through as there has been a big shift in news consumption and the general overlay of news avoidance post COVID-19.
· Whether indicators four and five on news output should be included in the framework. Some felt they were important for media literacy while others felt they were a low priority and could be incorporated at a later stage when the framework is more developed. Some felt measuring indicator five (range of viewpoints) by number of sources is impractical and ineffective and the metric should be broader. 
· The extent to which the framework should consider news outside of that which is considered ‘professional,’ with some suggesting the definition for ‘professional’ should be tied to organisations that adhered to editorial processes and have editorial separation from owners, noting that some small community publications have migrated from a modern-day community notice board into ‘publications.’ 
· There is a need for the framework to consider the impact of social media and other digital platforms on media diversity and localism given so much of opinion is formed in digital spaces. There is limited understanding of whether multiple viewpoints are presented on these platforms and the role of algorithms in displaying news to consumers.

Some stakeholders felt that data gathered for the news measurement framework should be accessible to broadcasters for confirmation and checking purposes – noting data may be gathered from other sources, rather than from the original source.
An area raised for consideration was what measuring ‘original’ news means given news aggregators on social media, digital platforms and smart devices reduce clarity on the source of the story I.e., brand flattening. 
Concerns were expressed about ensuring that any definition of news source covers the news that regional stations provide I.e., hyper local and collecting accurate data given the framework measures localism by local government area (LGA) rather than license areas.
Stakeholders discussed whether there is a need to measure standpoint diversity in news. Some felt it was an important measure suggesting it could be incorporated into indicator three. Others felt it was out of scope or created unnecessary complications for measurement.
Stakeholders discussed the challenges of determining provenance, particularly in breaking news I.e., who got to the market first. However, some felt that it is important to track originality particularly for regional news.
Stakeholders agreed that localism and building sustainable business models for local news are important. Questions were raised about whether localism is important or equally important in every LGA.
Existing data and research
Stakeholders discussed existing sources of research and data and the potential to incorporate it in implementation of the framework. The resources identified in the discussion included: 
· Media Diversity Australia’s flagship biennial report, 'Who Gets to Tell Australian Stories?' on Indigeneity and cultural diversity in television news. 
· University of Canberra News and Media Research Centre.
Stakeholders expressed a view that broadcasters should be involved in providing relevant data and ensuring that any data relevant to broadcasters is independent and accurate.
Further measurement activities
Stakeholders noted gaps in data related to locality and news reach and research looking at originality in print journalism. Measurement of the news gathering capacity of news journalism roles was also identified as a research gap. 
Stakeholders noted the impact of the COVID-19 pandemic and natural disasters on recent data sets.
Stakeholders discussed the ongoing role of the ACMA in the framework, noting this would be dependent on what this information is intended to be used for, with some stakeholders raising concerns about the clarity of the framework’s purpose.
