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	Licensee
	Port Stephens FM Radio

	Station
	2PSR

	Type of service
	Community Broadcasting- Radio

	Name of program
	Mornings in the Bay with Fletch, hosted by Phil Rosenberg 

	Date of broadcast
	4 January 2019

	Relevant legislation
	Schedule 2 of the Broadcasting Services Act 1992 (the BSA):
· paragraph 9(1)(b) [the licensee will not broadcast advertisements]
· paragraph 9(3)(b) [exceeding 5 minutes per hour of sponsorship announcements].

	Date Finalised
	13 June 2019

	Decision
	Breach of sub-paragraph 9(1)(b) [prohibition on broadcast of advertisements] of Schedule 2 to the BSA.
No breach of sub-paragraph 9(3)(b) [exceeding 5 minutes per hour of sponsorship announcements] of Schedule 2 to the BSA.




Background
On 7 January 2019, the Australian Communications and Media Authority (the ACMA) received a complaint that Port Stephens FM Radio, the licensee, ‘constantly’ exceeds the hourly limit for sponsorship announcements. The concerns raised related to interviews on the program Mornings in the Bay with Fletch, hosted by Phil Rosenberg, on 4 January 2019, between 9:00 am and midday.
On 16 January 2019, the ACMA commenced an investigation into the licensee’s compliance with the licence condition at sub-paragraph 9(3)(b) of Schedule 2 of the Broadcasting Services Act 1992 (the BSA) [exceeding the five minutes per hour of sponsorship announcements]. 
Based on information received as part of this investigation the ACMA expanded its investigation to also consider the licensee’s compliance with the licence condition at sub-paragraph 9(2)(b) of Schedule 2 of the BSA [prohibition on broadcasting advertisements].
The licensee
The licensee has held a long-term community broadcasting licence since 1 February 2000, representing the general community interest in the Port Stephens RA1 licence area, New South Wales. The expiry date of the current licence is 31 January 2020. 
Assessment and submissions
This investigation has considered the following material:
· the complaint received by the ACMA on 7 January 2019 
· two submissions from the broadcaster dated 23 January 2019 and 7 March 2019 
· a recording of Mornings in the Bay with Fletch, hosted by Phil Rosenberg between 9:00 am and 12:00 pm on 4 January 2019. 
Other sources are identified in this report where relevant.
In assessing content against the BSA, the ACMA considers the meaning conveyed by the material, including the natural, ordinary meaning of the language, context, tenor, tone and any inferences that may be drawn. This is assessed according to the understanding of an ‘ordinary reasonable’ listener.
Australian courts have considered an ‘ordinary reasonable’ listener to be:
A person of fair average intelligence, who is neither perverse, nor morbid or suspicious of mind, nor avid for scandal. That person does not live in an ivory tower but can and does read between the lines in the light of that person’s general knowledge and experience of worldly affairs.[footnoteRef:1] [1:  Amalgamated Television Services Pty Limited v Marsden (1998) 43 NSWLR 158 at pp 164–167.  ] 

Once the ACMA has ascertained the meaning of the material that was broadcast, it then assesses compliance with the relevant licence condition.

Issue 1: Did the licensee broadcast advertisements?
Relevant provisions of the Broadcasting Services Act 1992
The ACMA has investigated the broadcast between 9:00 am and midday against the following provisions of Schedule 2 to the BSA:
[bookmark: _Toc417552681]Schedule 2 - Standard conditions	Part 1 – Interpretation
2 Interpretation—certain things do not amount to broadcasting of advertisements
(1) 	For the purposes of this Schedule (other than paragraphs 7(1)(a), 8(1)(a), 9(1)(a), 10(1)(a) and 11(1)(a)), a person is not taken to broadcast an advertisement if:
(a) 	the person broadcasts matter of an advertising character as an accidental or incidental accompaniment to the broadcasting of other matter; and
(b) 	the person does not receive payment or other valuable consideration for broadcasting the advertising matter.
(2)	For the purposes of this Schedule (other than paragraph 9(1)(a)), the broadcasting by a community broadcasting licensee of:
(a) 	community information material or community promotional material; or
(b) 	a sponsorship announcement that acknowledges financial support by a person of the licensee or of a program broadcast on a service provided under the licence, whether or not the announcement:
(i)	specifies the name and address of, and a description of the general nature of any business or undertaking carried on by the person; or
(ii)	promotes activities, events, products, services or programs of the person; or

(c) 	material that announces or promotes a service provided under the licence, including material (whether by way of the announcement or promotion of activities, events, products, services or otherwise) that is likely to induce public support, whether financially or otherwise, or to make use of, the service or services provided under the licence;
is not taken to be the broadcasting of an advertisement.
	[…]
[bookmark: _Toc417552704]Part 5 - Community broadcasting licences
9 Conditions applicable to services provided under community broadcasting licences
(1) 	Each community broadcasting licence is subject to the following conditions:
[…]
(b) 	the licensee will not broadcast advertisements, and the licensee will not broadcast sponsorship announcements otherwise than as mentioned in this clause;
Finding
On 4 January 2019, the licensee breached paragraph 9(1)(b) of Schedule 2 to the BSA in relation to the broadcast of advertisements for Travel Managers and Newcastle Permanent.
Reasons
Under paragraph 9(1)(b) of Schedule 2 to the BSA, community broadcasting licensees are prohibited from broadcasting advertisements.
The BSA does not provide a definition of ‘advertisement’. However, the ACMA’s understanding of the term, as used in this statutory context, is set out in its Community Broadcasting Sponsorship Guidelines 2008 which relevantly say:[footnoteRef:2] [2:  Community Broadcasting Sponsorship Guidelines 2008, p3.] 

In investigating complaints, the ACMA has previously had regard to the following:
· The High Court’s consideration of the meaning of the term ‘advertising’ in the context of the former Broadcasting Act 1942:
It would seem to be used in a broad general sense which would encompass a broadcast or telecast of material ‘designed or calculated to draw public attention’ to something … regardless of whether the broadcast or telecast ‘serves a purpose other than that of advertising’.[footnoteRef:3] [3:  Australian Capital Television Pty Ltd and the State of New South Wales v The Commonwealth (1992) 177 CLR 106 at 166.] 

· The plain English definition in the Macquarie Dictionary (Fourth Edition), which defines ‘advertisement’ as follows:
Advertisement: noun any device or public announcement, as a printed notice in a newspaper, a commercial film on television, a neon sign, etc., designed to attract public attention, bring in custom, etc.
Accordingly, an advertisement is potentially any broadcast that is intended to promote a product or service, regardless of whether payment in cash or in kind has been received by a licensee, or by any employee, agent, contractor or volunteer of the service.
Subclauses 2(1) and 2(2) of Schedule 2 to the BSA set out exceptions to the general prohibition on the broadcast of advertisements by a community broadcasting licensee. This means that a broadcast may contain material that has the characteristics of an advertisement (that is, the material ‘promotes products or services’) if the clause 2 exceptions apply to that material. 
In determining whether a licensee has breached the licence condition prohibiting the broadcast of advertisements, the ACMA must consider; whether the material broadcast was of an advertising character; and, if so whether any of the exceptions at subclauses 2(1) and 2(2) apply to that material.
The complaint alleges that between 9.00 am and midday, during the segment Mornings in the Bay, with Fletch hosted by Phil Rosenberg, the licensee broadcast advertisements:
· for the Salamander Bay Telstra store during an interview with an employee from the store; and
· for a local fishing identity’s book during an interview about fishing
The ACMA has assessed the recording between 9:00 am and midday. Transcripts of relevant material are at Attachment B. 
Material broadcast as part of a live interview with a Telstra store employee 
Between 10 am and 11 am, a live interview about new mobile applications was broadcast featuring ‘Jamie’, an employee of the Telstra store at Salamander Bay. The complainant considers that this interview is an advertisement for the Telstra store, a station sponsor.
The interview ran for 6 minutes and 32 seconds during which Jamie described the following different mobile applications: 
1. “Blinkest”, a mobile application that condenses non-fiction books into fifteen-minute summaries.
2. “Plant Snap”, a mobile application that identifies and informs users about plants.
3. the features of mobile applications that assist users with learning a language in general.
Whether the material broadcast was of an advertising character 

The content of the interview was not of advertising character. A reasonable person would understand advertising as including a motivation or intent to bring in custom. The applications described by Jamie are not goods or services that are on sale from Telstra or affiliated distributers. In addition, the applications that are promoted are mostly available for free and, even if a fee is payable, the Telstra store representative would receive no benefit from the download or purchase of these applications. 

The Community Broadcasting Sponsorship Guidelines state that interviews with subject matter experts are common to broadcasting. The ACMA considers that Jamie is a subject matter expert. The host’s description of ‘Jamie’ at the intro and outro of the interview, as an employee of the Telstra store establish her in this light. 

The Guidelines caution that care should be taken to ensure that discussions do not move from the general to the specific. On this occasion, the description provided of Jamie’s relationship with the store is general. It does not provide information about how to contact or find the store, what services or products are available from the store, or any recommendation of the store over other businesses. 

The ACMA also understands that the Salamander Bay Telstra Store is a sponsor of the licensee, however the sponsorship arrangement does not include consideration for the broadcast of the regular segment with Jamie. 

While the ACMA does not consider the material broadcast to be an advertisement, the ACMA suggests that, in future, when interviewing subject matter experts who are related to a station sponsor, it would be prudent to acknowledge that relationship on-air, regardless of whether the material broadcast forms part of the sponsorship arrangements.  

Material broadcast as part of a live interview with local fishing identity

During the 9 am segment, a live interview, ‘Fishing with Stinker’ was broadcast between 9:25 am and 9:33 am. The complainant has alleged that this interview was an advertisement for Stinker, the ‘local fishing expert’ interviewed in the segment. 
The complainant suggests the program regularly includes interviews with Stinker and promotes his book. On the date identified by the complainant, 4 January 2019, the interview made no reference to a book authored by the interviewee. Rather the interview discussed fishing in the area generally, including, for example, which species were good to catch at that time. 
Whether the material broadcast was of an advertising character
The content of the interview was not of advertising character. The interview was about fishing in the local area. Topics discussed included holiday makers around Nelson Bay, weather conditions such as water temperature and winds, crabbing conditions, when to get out fishing, how to find good crabbing spots and regulations about taking pippies in the area. 
This interview was not promoting the services of Stinker or his books. 
The segment was tagged as sponsored by Duff’s Salamander Bait and Tackle. The sponsorship tag was an 8 second recorded outro ‘Fishing with Stinker is brought to you by Duff’s Salamander Bait and Tackle- supporting the community for 30 years.’
During the interview the host referred to Duff’s recommendation on an effective bait for catching crabs and mentioned that it would be available from ‘Duff’s Salamander Bait and Tackle’. Below is a transcript of the relevant broadcast material: 
Stinker: ‘ so did you manage to get a message from Duff?’
Phil Rosenberg: ‘yep, he’s pretty keen on crabbing, he says the blue swimmers and muddies are around and he suggests using a whole mullet for bait, you cut it in two, cause it has such a high oil content, which sounds pretty logical, doesn’t it, and the crabs love that, so that’s his go, with the blue swimmers and muddies are around, you can get a mullet down Duff’s Bait he’d have em there wouldn’t he’ 
Stinker: ‘Yeah sure, I mean it doesn’t matter if they’re fresh or frozen you’ll still end up the same, but yeah Duff I know does have them, but yes he’s spot on and its interesting because the crabs, and Duff says yeah they are on, and I say yes they are patchy, so they are on in some places but not so good in others. The difficulty of course is finding out where they are etc….”
Noting that the interview was tagged as being sponsored by Duff’s Salamander Bait and Tackle, the ACMA considers that the references to Duff in this context was sponsorship material. The ACMA has considered the presentation of this material when determining whether the licensee exceeded the sponsorship time limits at Issue 2 below. 
Untagged sponsorship announcements
In assessing the interviews related to the complaint the ACMA noted that between 10.00 am and 12.00 pm on 4 January 2019, the licensee broadcast two pre-recorded messages:
· a 30 second announcement for Travel Managers; and
· a 30 second announcement for Newcastle Permanent.
Transcripts of these messages are at Attachment B.
Whether the material broadcast was of an advertising character
These announcements were of advertising character because they are broadcast explicitly and solely to promote the products and services of these two businesses. Both announcements specify the name, and web address of the service provider, and in the case of Newcastle Permanent, the announcement includes terms and conditions of the promoted service.

Whether any of the exemptions at subclauses 2(1) and 2(2) apply
In its response to the investigation, 2PSR has identified both Travel Managers and Newcastle Permanent as sponsors for the station. This suggests that the broadcasts were not accidental or incidental and that consideration was received for the broadcast of the announcements. 
The Travel Managers and Newcastle Permanent recordings are not community information, do not acknowledge any financial support, and do not relate to any services provided by the licensee.
As such none of the exemptions at subclauses 2(1) and 2(2) apply and the licensee has breached the prohibition on advertising in relation to their broadcast. 
Issue 2: Did the licensee exceed the hourly limit for sponsorship announcements?
Relevant licence condition
9 Conditions applicable to services provided under community broadcasting licences.
(3)   A community broadcasting licensee may broadcast sponsorship announcements on a particular community broadcasting service. However, they must not run in total for more than:
		[…] (b) [….] 5 minutes in any hour of broadcasting on that service.
Finding
On 4 January 2019, the licensee did not exceed five minutes per hour of sponsorship announcements between 9:00 am and 12:00am, and therefore did not breach sub-paragraph 9(3)(b) of Schedule 2 to the BSA.
Reasons
A licensee is permitted to broadcast five minutes of sponsorship announcements in any hour of broadcast. For the purposes of calculation, an hour of broadcast is taken from the start of each clock hour. A sponsorship announcement acknowledges financial support of the licensee by a person or support of a program broadcast on a service provided under the licence. The duration of a sponsorship announcement includes the acknowledgement of support and play-in/play-out music to the announcement.
Licensees are also permitted to broadcast community information or community promotions. Usually licensees received no payment for the broadcast of this type of material and they do not need to be ‘tagged’ with a sponsorship acknowledgement.
The ACMA has also worked out the total durations of the sponsorship announcements for the three hours of the program listed at Attachment B. 
The ACMA has calculated that:
· between 9:00 am and 10.00 am on 5 January 2019, the licensee broadcast 2 minutes and 56 seconds of sponsorship announcements
· between 10.00 am and 11.00 am on 5 January 2019, the licensee broadcast 2 minutes and 41 seconds of sponsorship announcements
· between 11.00 am and 12.00 am on 5 January 2019, the licensee broadcast 4 minutes and 28 seconds of sponsorship announcements.
For the period between 10:00 am and 11:00 am this calculation includes the durations of the sponsorship announcements related to the ‘Fishing with Stinker’ interview comprising:
· the segment’s 8 second outro, containing the sponsorship tag is included in the five minutes permitted for sponsorship announcements in that hour.
· The 36 second recommendation for mullet available from Duff’s Salamander Bait and Tackle is included in the five minutes permitted for sponsorship announcements in that hour.
The rest of the interview is not included in the five minutes permitted for sponsorship announcements in that hour.
Accordingly, the ACMA is of the view that the licensee did not exceed the five minutes per hour permitted for sponsorship announcements between 9.00 am and 12.00 pm on 5 January 2019 and, as such, did not breach paragraph 9(3)(b) of Schedule 2 to the BSA. 

Attachment A
Transcript of ‘Mornings in the Bay with Fletch’, hosted by Phil Rosenberg, broadcast on 117156218 on 5 January 2019.
Between 10:09 and 10:16 a live interview style segment about ‘Cool apps’ started, 
Phil Rosenberg: ‘The very pleasurable Jamie Ferris in front of us- we are going to talk about some cool apps from the Telstra store at Salamander Bay good morning good morning.’
Jamie Ferris: ‘good morning, how are you?’
Phil: ‘good’
Jamie Ferris: ‘uh yeah I wanted to talk about some cool apps you can get in 2019, just to try something different now um everyone has applications or apps that they can use on their phone all the time, but there are so many new ones, so many new things and unique apps that you can try out in 2019 umm, just a few of them like I was thinking Blinkest, a really cool app. Basically what that one does is really unique cause I haven’t found anything like it- it condenses down books. It’s a free app- there’s free and paid versions but It condenses down books to 15 minute short things that you can just read, and it’s all nonfiction so you are not going to miss half the story. But what that gives you the opportunity to do, without spending hours reading you can actually just read a fifteen minutes book and educate yourself on a subject you don’t know about. Now what’s cool about this and what I like about the free version rather than the paid version. Is it just gives you a random book every day. So you don’t have any control over which one you read. It just gives you one- you read it and that’s it.’
Phil Rosenberg: ‘That sounds interesting what’s it called again?’
Jamie Ferris: ‘Blinkist’
Phil Rosenberg: ‘b-l-i-n-k’
Jamie Ferris: ‘Blinkist’
Phil Rosenberg: ‘oh right ok, great’
Jamie Ferris: ‘Yeah its umm, just a little bit of self-education, and I really love, that you can read, and not everybody has time, to spend hours reading, or the patience, um I read every day, and I think that this is a really really, great way of introducing yourself to new subjects and maybe finding a new interest. Umm another things that I really like is an app called “Plant Snap” which I’ve just discovered, and really like, it’s one of the things I really like with augmented reality- which I’ve discussed before, now augmented reality for those of you who don’t remember is basically an interaction between virtual reality what is traditionally known as virtual reality, and reality, so , basically you can point your camera at something, and software superimposes over another, like a software thing. You can actually point it at something, its how you play  Pokemon Go, that kind of thing, reality and software become interactive. And you can. It works both ways so, what you can do is point your camera at a plant with “Plant Snap”, and it will tell you what the plant is- how to care for it- if its poisonous, you know that kind of thing. It’s very cool.’
Phil Rosenberg: ‘I can’t work out how they do this stuff- so what’s it called?’
Jamie Ferris: ‘Plant snap’
Phil Rosenberg: ‘Plant- snap’
Jamie Ferris:’ mm hhmm’
Phil Rosenberg: ‘and it’s just for plants?’
JF:’ just for plants- so’
Phil Rosenberg: ‘can’t point it at my wife, no?’
JF: ‘You can’t – there are other apps for that though’
PR: “uh ok’
JF: ‘But what it does is- it’s a learning algorithm, as you point to it- point a plant at it- so if you point it at a cactus, you will then add that cactus to the database of information it knows- and it learns and grows and things like that -over the world- so everybody is pointing the camera at different plants and different flowers and, you know, fungi -that kind of thing and as it learns it becomes more and more information- that kind of thing- photos that kind of stuff. And what is really cool for- is people who are avid gardeners, or they go to the nursery and find a plant that they’re not sure of- or if you walk a lot- it’s really interesting to be able to interact with your environment in a different way. And I think that’s really cool!’
PR: “mm- oh- ok- yeah I am flabbergasted, ha ha -I’m still back at the book.’
JF: ‘I know, well that’s the thing I wanted to talk about this for, is because people don’t realise how much information, and how much learning tools there are in just the phone that you put in your pocket every day. So your carrying around a wealth of knowledge- and people use it for making calls sending text messages- and a lot of people tell me that I don’t need it for anything else, I just need it for making calls, sending text messages, maybe reading the occasional email- but it doesn’t have to be a responsibility- or something that tires you- to have all that technology at your fingertips- there’s things on there that you can learn and grow. Just you know educate yourself, and you know just have fun’.
PR: ‘Mm ok- and these are on your website.’
JF: ‘No they’re not actually Telstra apps, so they’re just random apps that I looked up. What you can do is look up anything- in regards to an interest, and you can find apps there- obviously be careful which apps you download- but yeah there’s so many things you can do- and these are just some among them. Another thing I wanted to mention is the amount of language learning apps that you can do again- so I’ve talked about this before in detail but the amount of them have just grown and grown and grown, and by language learning apps what I mean are things that help you learn language in a fun way. And also in a really thorough way- so conversationally you can interact with the app- you can interact with people like real people- you can hear clips of people speaking who are users of the app. And they hear clips of you speaking so- you can interact and learn languages. So you can.’
 PR: ‘That would be good for students and that.’
JF: ‘Yeah..’
PR: ‘Mm -yeah that’s excellent.’
JF: ‘Conversationally it’s great.’
PR: ‘Yeah yeah- so you actually- if your learning French or something you can speak to a French person.’
JF: ‘You can.’
PR: ‘And they speak back to you- in French-‘
JF: ‘Yes- you can also do things like listen to samples of them talking- and play games and things like that – If you want to serious- you can have a serious program, there’s so many different types of them now- and there’s paid ones and free ones, and it really depends on it if you are interested or not.’
PR: ‘What’s that one called again?’
JF: ‘Um there’s lots of different ones. There’s a few I’ve talked about them in detail before but there so many different ones I suggest downloading the free trials and trying them all and seeing which ones best for you.’
PR: ‘Yeah ok- very interesting, alright’.
JF:’ But yeah whatever app you use, I just wanted to share something, about more information, that you can educate yourself, and find some new interests in 2019’.
PR: ’Yeah better than shoot em ups that all the kids are into- ok but is there anything else you’re after no ok- that just about it for the day? Back to the beach? Certainly, good weather for it.’
JF: ‘Back to the store’
PR: ‘Alright thanks Jamie, that’s Jamie Ferris from the Telstra Store here at Salamander any dramas you pop in and I’m sure they’ll help you over there- you’ve got great- I spend half my life there I think questions, actually I walk in the door and two guys there I know they run away anyway, they go the back, but anyway- enough of that.’
JF: ‘Your not supposed to know that!’
PR: ‘I know- thanks Jamie- see you soon.’







ATTACHMENT B
9.00 am to 10.00am– 4 January 2019
	Sponsor
	Start Time
	Duration
	Comment

	Telstra website construction
	9: 04.49
	28
	Tagged pre-recorded

	Choices Flooring
	9:06:13
	34
	Tagged pre-recorded

	Thermal Imaging
	9:17:40
	37
	Tagged pre-recorded

	Live interview with Stinker
	9:28:24
	36
	Excerpt from interview
Stinker: ‘so did you manage to get a message from Duff?’
Phil Rosenberg: ‘yep, he’s pretty keen on crabbing, he says the blue swimmers and muddies are around and he suggests using a whole mullet for bait, you cut it in two, cause it has such a high oil content, which sounds pretty logical, doesn’t it, and the crabs love that, so that’s his go, with the blue swimmers and muddies are around, you can get a mullet down Duff’s Bait he’d have em there wouldn’t he’ 
Stinker: ‘Yeah sure, I mean it doesn’t matter if they’re fresh or frozen you’ll still end up the same, but yeah Duff I know does have them, but yes he’s spot on and its interesting because the crabs, and duff says yeah they are on, and I say yes they are patchy, so they are on in some places but not so good in others. The difficulty of course is finding out where they are etc….”

	Duff’s Salamander Bay
	9:33:35
	8
	Sponsorship tag at end of ‘Fishing with Stinker’ interview.
‘Fishing with Stinker is brought to you by Duff’s Salamander Bait and Tackle- supporting the community for 30 years.’

	Nelson Bay Bowling club
	9:45:50
	33
	Tagged pre-recorded


Total Duration of Sponsorship Announcements:   2 minutes and 56 seconds




10.00 am to 11.00am– 4 January 2019
	Sponsor
	Start Time
	Duration
	Comment

	Telstra
	10:03:23
	28
	Tagged pre-recorded

	Choices Flooring
	10:04:56
	28
	Tagged pre-recorded

	Nelson Bay fish Market
	10:19:07
	28
	Tagged pre-recorded

	Wests
	10:33:41
	17
	‘This community bulletin is proudly brought to you by our sponsor West’s Nelson Bay. West’s is home for all things sports, meet with friends, enjoy a drink and catch all the latest sports action live from sky channel and Fox Sports as well as live entertainment every weekend. Visit West’s and never miss the action.’

	Travel Managers
	10:45:26
	30
	No-tag pre-recorded
‘Everyone deserves a personal travel manager, are you thinking of a holiday but not sure where to start? Whether it’s a cruise an overseas or domestic trip or even booking flights you have your very own personal travel manager Erin Beckford to look after everything for you- with over 16 years in the travel industry and a multitude of her own travel experiences Erin can help plan and tailor make your dream holiday to anywhere in the world. And she’s right here in Anna Bay. Where would you like to go today- call Erin on 1300 655 427 or visit travel managers.com.au/erinbeckford to make your travel dreams a reality’

	Crepe Myrtle Tea and coffee rooms
	10:46:06
	30
	Tagged pre-recorded


Total Duration of Sponsorship Announcements: 2 minutes and 41 seconds


11.00 am to 12.00am– 4 January 2019
	Sponsor
	Start Time
	Duration
	Comment

	Telstra
	11:03:21
	26
	Tagged pre-recorded

	Choices Flooring 
	11:04:38
	34
	Tagged pre-recorded

	Sri Malaysia
	11:19:04
	30
	Tagged pre-recorded

	Soulscape designs 
	11:19:34
	30
	Tagged pre-recorded

	Simply Smarter blinds
	11:20:32
	30
	Tagged pre-recorded

	Newcastle Permanent
	11:31:58
	45
	No-tag pre-recorded
First voice: ‘With Newcastle Permanent’s variable home loan package you could save lots when you compare us to a big four bank. So instead of searching for a better home loan you can do just about anything else, like, learning yoga,  
Second voice: ‘ok- so I put my leg over here, stretch around like this, bend here. Yeah aghh, and crunch, that didn’t sound good. UM – I think I am going to need a little help here. ‘
First voice: Do little and save lots on your home loan, visit Newcastle Permanent.com.au/save’
Third voice: ‘Owner occupied home loans with principle and interest repayments and loan to value ratios under 90% requires minimum of 150,000 in new or increased borrowings. Creditor terms and conditions apply.’
Second voice: ‘AHH ANYONE… Little help!’

	CJ’s Kennels
	11:47:07
	37
	Tagged pre-recorded

	Sri Malaysia
	11:47:44
	30
	Tagged pre-recorded


Total Duration of Sponsorship Announcements:  4 minutes and 28 seconds
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