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[bookmark: _Toc384648577]Introduction
[bookmark: _Toc384648578]Rationale
On 28 June 2013, the ACMA received a Ministerial Direction (the Direction), requiring the ACMA to investigate the operation and effectiveness of section 43A of the Broadcasting Services Act 1992 (the BSA) and in doing so, consider: 
a) the importance of material of local significance (local content) to people living in regional areas of Australia; 
b) whether people living in regional areas of Australia have adequate access to material of local content provided via commercial television broadcasting services; 
c) the impact on people living in regional areas of Australia of recent and significant changes (if any) to the broadcast of material of local content; 
d) how access to material of local content can be maintained and enhanced for people living in regional areas of Australia; 
e) whether other sources of local (or regional) information are available to people living in regional areas of Australia;
f) the economic circumstances facing commercial television broadcasting licensees operating in regional areas of Australia; and
g) whether section 43A should be extended to apply to commercial television broadcasting licensees operating in specified additional regional areas.
As part of the investigation into the operation and effectiveness of section 43A of the BSA, the ACMA has undertaken eleven case studies examining the availability of local content in regional areas. In particular, the case studies were intended to assist with the ACMA’s consideration of whether people living in regional areas have adequate access to local content via commercial television and whether other sources of local or regional information are available to people living in regional areas.

In the course of undertaking the case studies, some information about reductions in the availability of local content was also found, which is relevant to the consideration of the impact of recent and significant changes to the broadcast of local content.

A case study methodology was selected in order to obtain an in-depth understanding of the availability of local content across a variety of regional areas within the six month time frame required by the Direction.

[bookmark: _Toc384648579]Legislative background
[bookmark: _Toc384648580]Local content requirements for regional broadcasters
Section 43A of the BSA requires that the ACMA have in place a licence condition which requires regional broadcasters in the aggregated licence areas of Regional Queensland, Northern New South Wales, Southern New South Wales, Regional Victoria and Tasmania to broadcast minimum levels of local content to each local area. 

In accordance with the BSA, the Broadcasting Services (Additional Television Licence Condition) Notice 8 November 2007 (the licence condition) defines local areas for each of the aggregated television licence areas. For example, in the licence area of Regional Queensland there are seven local areas, such as Far North Queensland and the Sunshine Coast, whereas Tasmania has a single local area covering the entire licence area.

The licence condition requires each regional broadcaster to accumulate at least 90 points of local content per week within each local area and at least 720 points of local content in each local area over a six week period (an average of 120 points per week). News relating directly to the local area attracts two points per minute and material relating directly to the local area or licence area attracts one point per minute.

The licence condition provides the following examples of local content:
material that relates to people or organisations in the area
material that relates to the activities of people or organisations in the area
material that relates to issues that arise in the area
material that deals with the effects in the area of an event that occurs elsewhere
material that deals with people, organisations, events or issues that are of particular interest to people in the area, in a way that focuses on the interests of people in the area
material that relates to a political matter or a matter of current affairs and is in the form of discussion by, or statements or commentary from people in the area
material about a sporting event that involves a person or team from the area
material about a sporting event that involves a person or team from a nearby area, whose principal support base includes the area, or a significant part of the area
material about market conditions that closely affect a major business activity in the area, such as prices of a commodity in an area where that commodity is produced on a significant scale
material about an individual in whom people in the area are particularly interested because of an association with the area, such as the individual’s having grown up, or lived in, the area.
Local content does not include advertising or sponsorship material.

[bookmark: _Toc357504932][bookmark: _Toc384648581]Methodology
[bookmark: _Toc357504933][bookmark: _Toc384648582]Selection of regional areas and towns
Eleven regional television licence areas were selected for inclusion in the case studies with the intention of selecting different areas with a range of characteristics including:
state and territory coverage
coverage of licence areas both with and without local content requirements on commercial television
varying population and geographical size of television licence areas
varying population density in the licence area, for example, licence areas that are essentially focused on a town/city and surrounding areas and licence areas with many populated towns
licence areas with one, two and three licensees providing commercial television services
coverage of a variety of commercial television networks.
One town was selected in each of the eleven licence areas as a case study. The towns selected are not intended to be representative of the broader licence area, but were selected to provide a sample that provides the range of characteristics discussed above. Capital cities were not included, as it was assumed that they would attract a greater degree of media diversity than regional areas generally, with a corresponding greater diversity of content available, including local content.

The towns included in the sample are included in Table 1.1 below.

	Table 1.1: Towns selected for case studies

		Town
	Licence area
	Commercial television local content obligation
	Licence area population[footnoteRef:1] [1:  Population information from http://www.acma.gov.au/licplan/defmaps/name.html] 

	Licence area size (km2)[footnoteRef:2] [2:  Licence area information from. http://www.acma.gov.au/licplan/defmaps/name.html] 

	Local industries
	Network coverage

	Mount Gambier (SA)
	Mount Gambier/ 
South East TV1
	No
	68,590
	28,462
	Tourism
	WIN (three licences)

	Port Augusta (SA)
	Spencer Gulf TV1
	No
	110,596
	55,933
	Tourism, 
power generation
	Southern Cross Austereo (three licences)

	Renmark 
(SA)
	Riverland TV1
	No
	35,301
	15,878
	Tourism, 
agriculture
	WIN (three licences)

	Alice Springs (NT)
	Remote Central and Eastern Australia TV1/TV2
	No
	393,658
	4,377,945
	Tourism
	Imparja, Southern Cross Austereo, Central Digital

	Bunbury 
(WA)
	South West and Great Southern Southern TV1
	No
	287,786
	88,920
	Construction, 
service
	Prime, WIN, Ten West

	Geraldton 
(WA)
	Geraldton TV1
	No
	43,875
	41,899
	Mining
	Prime, WIN, Ten West

	Kalgoorlie 
(WA)
	Kalgoorlie TV1
	No
	51,770
	81,237
	Mining
	Prime, WIN, Ten West

	Griffith 
(NSW)
	Griffith and MIA TV1
	No
	64,164
	39,690
	Agriculture
	WIN (three licences)

	Mildura 
(Vic)
	Mildura/
Sunraysia TV1
	No
	59,861
	21,343
	Agriculture
	WIN, Prime, WIN/Prime joint venture

	Launceston (Tas)
	Tasmania TV1
	Yes
	473,820
	51,971
	Agriculture,
tourism,
service
	Southern Cross Austereo, WIN, TDT (Southern Cross/WIN joint venture) 

	Townsville 
(Qld)
	Regional 
Queensland TV1
	Yes
	1,480,612
	226,640
	Tourism, 
food processing
	Seven, Southern Cross Austereo, WIN




	



[bookmark: _Toc357434298][bookmark: _Toc357504934][bookmark: _Toc384648583]Identification of local content
The case studies examined local content available during April 2013 on commercial television, national, commercial and community radio, local newspapers, online, and on social networking sites. 

The approach to identifying the media providers and available local content in each of the eleven towns is outlined below.

Material was considered ‘local content’ if it related specifically to the town examined or nearby area. 

[bookmark: _Toc384648584]Commercial television
Regional broadcasters operating in each area were identified from the ACMA’s list of commercial television broadcasting licences[footnoteRef:3]. [3: http://www.acma.gov.au/~/media/Radiocommunications%20Licensing%20and%20Telecommunications%20Deployment/Information/pdf/Commercial%20Television%20Broadcasting%20Licences%20LIC021.pdf] 


The extent of local content broadcast by each regional broadcaster was determined from examination of television programming guides posted on the website of the town’s local paper, from the website yourtv.com.au, from information on regional broadcaster’s websites, and from submissions the regional broadcasters made to the ACMA or Parliamentary committees relating to the extent of their local broadcasting, which are referenced where available. 

The focus was on identifying local content that was regularly broadcast rather than local content that may have been available incidentally, for example, as part of a metropolitan news service. Local community service announcements were noted only where the ACMA had knowledge of their broadcast.

Where searches revealed information about reductions or cessations in the broadcast of local content (for example, reports in media or information provided at Senate committees), this has been reported.

[bookmark: _Toc384648585]Radio
Radio broadcasters and narrowcasters operating in each area were identified from the ACMA’s records of commercial[footnoteRef:4] and community broadcasting licences[footnoteRef:5] held in licence areas that overlap the town in question.  [4: http://www.acma.gov.au/webwr/_assets/main/lib100052/lic022_commercial_radio_broadcasting_licences.pdf  ]  [5: http://www.acma.gov.au/webwr/_assets/main/lib100052/lic035_community_radio_broadcasting_licences.pdf ] 


For commercial radio broadcasters, local content statements were examined to determine the amount of content that is either locally hosted, locally produced or relates to the licence area. The radio broadcaster’s websites were then examined to determine the nature of this content and, where possible, to identify whether programs that were locally hosted and produced also contained content that related to the local area. 

For trigger event affected licensees[footnoteRef:6], the frequency and duration of the required local news and weather bulletins was determined from examination of annual local content plans submitted by the licensees to the ACMA.  [6:  See definitions ] 


For community radio broadcasters, the extent of local content was determined from details of programming found on their websites. For national radio broadcasters, the extent of local content was determined from the program descriptions on local and regional radio websites. 

[bookmark: _Toc384648586]Newspapers
Newspapers in each area were identified by consulting ACMA's Associated Newspaper Register[footnoteRef:7], state Country Press Associations[footnoteRef:8], major newspaper publishers’ websites (Fairfax, West Australian Newspapers, News Limited) and the Australian Newspaper Directory.[footnoteRef:9] For each newspaper identified, the presence of an operational website or a listing in another source was sought to determine whether the title was still being published, and any closures were noted in the case studies.  [7:  http://www.acma.gov.au/webwr/_assets/main/lib100450/associated_newspaper_register-07jan2013.pdf ]  [8:  http://www.vcpa.com.au/ ; http://sacountrypress.com.au/ ; http://www.cpnsw.org.au/ ; http://www.qcpa.com.au/ ]  [9:  http://www.newspapers.com.au ] 


The extent of local content contained in each newspaper was determined by examining sample digital editions of the newspaper where available; otherwise the extent of local content was determined by local stories accessible on the publication's website. 

[bookmark: _Toc384648587]Online content
Local content available online was identified using two approaches. Firstly, the websites of local newspapers, local television and radio broadcasters and local councils were examined to determine if they provided local content. 

Secondly, a Google search for each area was conducted, using a geographical keyword with two optional qualifiers. The geographical keyword used was the name of the town. Where initial search results revealed any alternatives of the name (for example, ‘Pt Augusta’ for ‘Port Augusta’ or ‘Limestone Coast’ for the region around Mount Gambier), the search was repeated using these terms. The first optional qualifier was the name of the state, to remove results that may relate to other areas or things with the same name (for example Launceston is also a town in the United Kingdom). The second qualifier was to focus on resources devoted to a specific kind of content, either ‘news’ or ‘weather’.

For example, the search for Mildura involved the following search terms: Mildura, Mildura Victoria, Mildura news, Mildura weather, Mildura Victoria news, Mildura Victoria weather, Sunraysia, Sunraysia Victoria, Sunraysia news, Sunraysia weather, Sunraysia Victoria news, Sunraysia Victoria weather. The term Sunraysia was included as it appears in the television licence area’s name.

Online resources which did not post or update in April 2013 were not included.

[bookmark: _Toc384648588]Social media
Local content available via social media was also identified in two ways. Firstly, social media presences of media entities identified in each town were examined.

Secondly, searches as outlined above for the identification of online content were performed using the search facilities on Facebook, YouTube, Twitter, Pinterest and Tumblr. These social media platforms were selected based on popularity in Australia as measured by the website traffic estimates company Alexa.[footnoteRef:10]  [10:  http://www.alexa.com/topsites/countries/AU. At the time of writing, these sites ranked third, fourth, 14th, 22nd and 26th respectively] 


The searches identified individual posts relating to the town, or users who regularly posted information relating to the town, including creators of original content and those who aggregate content from a variety of sources. 

Search results were examined manually to give an indication of the nature and extent of local content available via social media. Posts which contained the name of the town but did not contain content relating to people, activities or events within the town were not considered to be local content (for example, photographs without context, reports of visiting the town, or posts advertising a commercial product).

[bookmark: _Toc355864694][bookmark: _Toc357504936][bookmark: _Toc384648589]Key findings
The case studies found that each of the towns examined had access to local content from a range of media sources. The local content available largely included local news, local weather and information about community events. The nature and extent of local content available on each media platform is summarised below.

[bookmark: _Toc384648590]Commercial television
The two towns in licence areas subject to television local content requirements have more local content on commercial television than the other towns in the case studies. Both Townsville and Launceston have local content through all three regional broadcasters in the area, including more than one local news bulletin.
Of the nine areas without local content requirements, six receive some local content on commercial television, including a local news bulletin, regional news bulletins and regional news updates.
In seven of the nine towns not subject to local content requirements, the amount of local content available on commercial television has decreased in recent years. This occurred through news bulletins being discontinued or incorporated into existing programs servicing a larger (or different) area.
[bookmark: _Toc384648591]Radio
A significant amount of local content is available on radio in each of the eleven towns examined This included local ABC radio in all of the towns and local content on both commercial and community radio in nine of the 11 towns. 
[bookmark: _Toc384648592]Newspapers
Each of the 11 towns had at least one local newspaper and five of the towns had more than one local newspaper. These provided local news, local weather and information about local or regional sport and information relevant to local industry.
[bookmark: _Toc384648593]Online
Local content was available online for each of the 11 towns examined, from a variety of sources.
Most existing media entities maintained an internet presence providing access to some level of local content and, four of the 11 towns (Alice Springs, Geraldton, Mildura and Townsville) had independent sources of local news available online.
Each town also had access to some local content (mainly information about community events and some news) online via a local council website. Detailed weather information was also available for each town from a range of online specialist weather services such as the Bureau of Meteorology website.
[bookmark: _Toc384648594]Social media
There was some local content available via social media for each of the eleven towns examined, with Twitter and Facebook being the most common sources.
Most local content posted on social media were links to other online sites, with many existing media entities using social media presences to direct readers to news or information on their website, to publicise their broadcast.
In most of the towns, accessing local content via social media would require either following a large number of sources, or selectively filtering less relevant local content to access material of particular significance. 
Only Bunbury, Mildura and Townsville had accounts or feeds which aggregated local content from multiple sources in one place to increase and simplify access to that content.
[bookmark: _Toc355864695][bookmark: _Toc357504937][bookmark: _Toc384648595]Mount Gambier (SA)
[bookmark: _Toc355864696][bookmark: _Toc357504938][bookmark: _Toc384648596]Background
Mount Gambier is the second largest city in South Australia behind Adelaide. Its economy is reliant on tourism supported by the mining and agriculture industries. 

Mount Gambier is located in the Mount Gambier/South East commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including a local newspaper, local ABC radio, two commercial radio broadcasters and two community radio broadcasters.

[bookmark: _Toc355864697][bookmark: _Toc357504939][bookmark: _Toc384648597]Commercial television
WIN Television holds all three commercial television broadcasting licences in the Mount Gambier/South East television licence area.[footnoteRef:11] [11:  Section 38A of the BSA allowed existing regional broadcasters in certain remote licence areas to apply for an additional commercial television broadcasting service. Section 38B of the BSA allowed incumbent licensee(s) to apply for a further licence for a digital only service.] 


There is minimal local content available on commercial television in Mount Gambier, with each of the stations broadcasting a program feed from Adelaide (community service announcements are broadcast for local organisations).[footnoteRef:12]  [12:  WIN submission to Senate Standing Committee on Environment & Communications https://senate.aph.gov.au/submissions/comittees/viewdocument.aspx?id=7d341d8c-fc34-4134-8642-e756fc521dd7] 


Until February 2013, Mount Gambier had a nightly half-hour bulletin at 6:30 pm broadcast by WIN on its Nine Network affiliate licence, which provided local news, sport and weather from south-eastern South Australia (including Mount Gambier) and the Riverland.[footnoteRef:13] This had replaced a dedicated Mount Gambier news bulletin, which was broadcast until 2011.[footnoteRef:14]  [13:  http://www.abc.net.au/news/2013-02-18/win-regional-news-was-presented-from-adelaidejpg/4525238]  [14:  http://televisionau.com/2010/11/win-says-less-news-is-more.html ] 


[bookmark: _Toc355864699][bookmark: _Toc357504940][bookmark: _Toc384648598]Radio
There is local content available in Mount Gambier on commercial, community and local ABC radio.

Mount Gambier has two commercial radio broadcasters, Star FM and 5SE, both of which are owned by Southern Cross Austereo and neither licensee is trigger event affected. Both broadcasters meet their local content requirements with locally hosted and produced programs, which are not reported as providing local content directly related to the licence area[footnoteRef:15], however 5SE’s website reports that its programming includes local news, weather, sport and ‘local interviews’.[footnoteRef:16] [15:  ACMA data: for the period 1 May 2011 to 30 June 2011.]  [16:  http://www.5se.com.au/corporate-information; ] 


Mount Gambier also has two community radio broadcasters, 5GTR and Lime FM. 5GTR is mostly music-based, but reports on its website that it also broadcasts programming relating to ‘the lifestyles and issues of Mount Gambier and surrounds’[footnoteRef:17] and ‘community group interviews’.[footnoteRef:18] Lime FM is run by a local Christian association, and its website states that they also broadcast secular and locally-oriented programming such as local news and sport, local music, community service announcements and promotions of local events. [17:  http://www.5gtr.net/supertuesday.html]  [18:  http://www.5gtr.net/fortytwoish.html] 


Local content for Mount Gambier is also available on the ABC South East SA regional radio station, with 3.5 hours of programming related to the area broadcast each weekday and Saturday morning, and a two-hour afternoon program broadcast each weekday. Each of these programs includes local news, current affairs and human interest stories.[footnoteRef:19] [19:  http://www.abc.net.au/southeastsa/programs/south_east_breakfast/
http://www.abc.net.au/southeastsa/programs/south_east_mornings/
http://www.abc.net.au/southeastsa/programs/south_east_afternoons/
http://www.abc.net.au/southeastsa/programs/south_east_weekends/] 


[bookmark: _Toc355864700][bookmark: _Toc357504941][bookmark: _Toc384648599]Newspapers
Mount Gambier has one local newspaper, The Border Watch, owned by the Scott Group of Companies. This paper is published each weekday except Monday.[footnoteRef:20] It contains stories relating to the area, including local news, human interest stories, local and state politics, agricultural news, sport (especially AFL and racing), and classified advertisements.  [20:  http://en.wikipedia.org/wiki/The_Border_Watch] 


[bookmark: _Toc355864701][bookmark: _Toc357504942][bookmark: _Toc384648600]Social media and online
Local content for Mount Gambier is available online through various websites and social media.

The local paper publishes content on its website every day, even when the paper is not printed. This content includes local stories alongside a weather forecast and state, national, international and entertainment news which is sourced from the Fairfax Regional Network. The commercial radio broadcaster 5SE posts some community information and news headlines several times a week on its Facebook page.

The ABC maintains a dedicated section of its website covering South East South Australia which archives programming broadcast on the local radio affiliate, alongside related audio-visual and written content. The town name can be used as a keyword to find local news stories.[footnoteRef:21] The ABC also maintains Facebook and Twitter presences to alert subscribers to content across their website.  [21:  http://www.abc.net.au/news/topic/mount-gambier-5290] 


Details of some local entertainment and activities can be found on the websites of the local council, library and visitor’s centre, all of which have calendars of upcoming events. The Facebook pages of the council, library and some local sporting facilities and entertainment venues also have similar content.

Detailed weather information for Mount Gambier is available from the Bureau of Meteorology website and on a variety of other specialist weather websites which cover weather Australia-wide. 

With the exception of the 5SE and ABC Facebook pages mentioned above, Twitter was the only social media platform of those searched that contained content for Mount Gambier during April 2013. Just over 100 tweets explicitly mentioned either ‘Mount Gambier’, ‘Mt Gambier’ or the ‘Limestone Coast’. This included links to relevant stories in other media, local information presented without links, and promotions of an event taking place in the town, as well as some tweets that mentioned the town name but did not contain local content. Locally relevant tweets included details about fires and other emergencies, sports and racing results, and promotion of business and arts/entertainment events.

Aside from the accounts of existing media entities in the area, there did not seem to be any dedicated accounts posting or aggregating social media content relating to Mount Gambier. 
[bookmark: _Toc357504943][bookmark: _Toc384648601]Port Augusta (SA)
[bookmark: _Toc357504944][bookmark: _Toc384648602]Background
Port Augusta is one of four large towns in the Spencer Gulf region, and is a shipping and transit hub for the region. Its largest industry is electricity from coal-fired power stations which generate a third of South Australia’s energy. 

Port Augusta is located in the Spencer Gulf commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including local and regional newspapers, local ABC radio, two commercial radio broadcasters and a community radio broadcaster.

[bookmark: _Toc357504945][bookmark: _Toc384648603]Commercial television
Southern Cross Austereo holds all three commercial television broadcasting licences in the Spencer Gulf licence area.

There is some local content available on commercial television in Port Augusta, with Southern Cross Austereo and Seven Network broadcasting a combined Spencer Gulf/Broken Hill news bulletin each weeknight, which contains content relevant to the licence area. Broadcasts also include stories from Broken Hill, New South Wales, which may not be relevant to the licence area.[footnoteRef:22] [footnoteRef:23] [22:  http://www.gtsbkn.com.au/s_cms/index.php?page=News]  [23:  http://www.southerncrossaustereo.com.au/tv/sca-tv/] 


[bookmark: _Toc357504946]Southern Cross Austereo, Nine Network and Network Ten broadcast programming feeds from Adelaide, with no additions.

[bookmark: _Toc384648604]Radio
Local content is available in Port Augusta on commercial, community and local ABC radio.

Port Augusta has two commercial radio broadcasters, Magic FM and 5AU, both of which are owned by Grant Broadcasters, with both licensees trigger event affected. Magic FM meets its local news requirement with five news bulletins and 16 weather bulletins each weekday. 5AU meets its requirement with five news bulletins and seven weather bulletins each weekday. Both networks meet their broader local content licence conditions with locally-hosted and produced content, and their websites did not indicate that the content related directly to the local area.[footnoteRef:24] As Port Augusta is in the Spencer Gulf North radio licence area, (which also contains Whyalla and Port Pirie) some content may be more relevant to other towns in the region than to Port Augusta itself. [24: ACMA data.] 


Port Augusta has one community radio broadcaster, 5UMA, run by an Indigenous community association. The broadcaster reports on its website that it broadcasts programming for ‘local people [and] local issues’, though the nature of this is not able to be determined from examination of their website.[footnoteRef:25]  [25:  http://spotsandspace.com.au/5uma-umeewarra-radio/] 


Local content for Port Augusta is also available on ABC North and West SA regional radio station. The broadcast area for this station includes, (but is significantly larger than), the Port Augusta area. Specific programming related to the area includes local news and weather[footnoteRef:26], current affairs[footnoteRef:27], and a rural report which focuses on the Eyre Peninsula region, (within which Port Augusta is located).[footnoteRef:28] [26:  http://www.abc.net.au/northandwest/programs/north_and_west_sa_breakfast/]  [27:  http://www.abc.net.au/northandwest/programs/north_and_west_sa_mornings/]  [28:  http://www.abc.net.au/local/programs/regions/northandwesteyre/] 


[bookmark: _Toc384648605]Newspapers
Port Augusta has one weekly local newspaper, The Transcontinental. Distributed in Port Augusta and outlying towns, the paper covers local news, sport, community events and entertainment. Port Augusta also receives The Flinders News, a weekly paper with similar type of content but a broader, regional focus. Both these publications are owned by Fairfax.

[bookmark: _Toc384648606]Social media and online
Local content for Port Augusta is available online through various websites and social media.

The Transcontinental and Flinders News have a combined web presence which publishes the papers’ local and regional news sections, alongside additional national and international content from the Fairfax Regional Network. The Transcontinental posts links to its stories on a Facebook page, and the Flinders News has a Twitter presence, but it did not have any posts in April 2013.

Both commercial radio broadcasters also have websites, presenting the same feed of local news, which appears to be produced by the licensee.

The ABC maintains a dedicated section of its website covering North and West SA, which archives programming originally broadcast on the local radio affiliate, alongside related audio-visual and written content. The town name can be used as a keyword to find local news stories.[footnoteRef:29] The ABC also maintains Facebook and Twitter presences to alert subscribers to content available on their website.  [29:  http://www.abc.net.au/news/topic/port-augusta-5700] 


The Port Augusta City Council publishes an events calendar and some coverage of local news and events on its website and Facebook page. The Council opened a YouTube channel but has not uploaded any videos in 2013.

Detailed weather information for Port Augusta is available on the Bureau of Meteorology websites and a variety of specialist weather websites which cover weather Australia-wide. 

Apart from the Facebook pages of the media entities discussed above, Twitter was the only social media platform of those searched that contained content for Port Augusta during April 2013. Around 200 tweets explicitly mentioned ‘Port Augusta’ or ‘Pt Augusta’, and included links to relevant stories in the media, local information presented without links and promotions of events taking place in the town, as well as some tweets that mentioned the town name but did not provide local content. Locally relevant tweets included local news and current affairs, promotion of local campaigns (particularly pertaining to the local energy industry), fire and other emergency information, and local sport and racing. 

Aside from the accounts of existing media entities in the area there did not seem to be any dedicated accounts posting or aggregating social media content relating to Port Augusta. 

[bookmark: _Toc384648607]Renmark (SA)
[bookmark: _Toc384648608]Background
Renmark is the largest of a number of small towns in the decentralised Riverland region. Agriculture, particularly fruit growing, is the dominant industry in the area. 

Renmark is located in the Riverland commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including a local paper, local ABC radio, three commercial radio broadcasters and a community radio broadcaster.

[bookmark: _Toc384648609]Commercial television
WIN holds all three commercial television broadcasting licences in the Riverland licence area.[footnoteRef:30] [30:  Section 38A of the BSA allowed existing licensees in certain remote licence areas to apply for an additional commercial television broadcasting service. s38B of the BSA allowed incumbent licensee(s) to apply for a further licence for a digital only service.] 


There is minimal local content available on commercial television in Renmark, with each of the stations broadcasting a program feed from Adelaide. Community service announcements are broadcast for local organisations.[footnoteRef:31] [31:  WIN submission to Senate Standing Committee on Environment & Communications https://senate.aph.gov.au/submissions/comittees/viewdocument.aspx?id=7d341d8c-fc34-4134-8642-e756fc521dd7] 


Until February 2013, WIN broadcast a combined bulletin including both Riverland and south-east South Australia. This had replaced a dedicated news bulletin for the Riverland region, broadcast until 2011. 

[bookmark: _Toc384648610]Radio
Local content is available in Renmark on commercial, community and local ABC radio.

Renmark has two main commercial radio broadcasters; Magic FM and 5RM, both of which are owned by Grant Broadcasters and both licensees are trigger event affected. Both fulfil their local news requirement with four news bulletins and 16 weather bulletins each weekday. Magic FM meets its broader local content requirements with 11 hours of content that is locally produced and relates to the licence area, though the exact nature of this content was not able to be determined from the broadcaster’s website.[footnoteRef:32] 5RM meets its local content requirements with nine hours of content hosted in, produced in, and relating to the licence area. It is not clear from their website what kind of content this is, although it is reported that they cover local sport on weekends.[footnoteRef:33] [footnoteRef:34] [32:  ACMA data.]  [33:  http://5rm.com.au/index.php/shows/sports-saturday ]  [34:  ACMA data] 


Renmark has one community radio broadcaster, Riverland Life FM, run by a Christian association. In addition to religious programming and music, the broadcaster reports on its website that it broadcasts content relating to ‘matters of general interest and news to the community of the Riverland’[footnoteRef:35] including state and national news bulletins and local weather updates each morning and weekly live coverage of the local football league.[footnoteRef:36] [35:  http://www.riverlandlife.org.au/downloads/constitution_2009.pdf]  [36:  http://www.riverlandlife.org.au/programming.php] 


Local content for Renmark is also available on the ABC Riverland SA regional radio station. The ABC broadcasts a 2.5 hour program dedicated to the Riverland region each weekday, a rural news bulletin covering both Riverland and neighbouring Mildura-Swan Hill each weekday[footnoteRef:37], and a Saturday morning program containing local news.[footnoteRef:38] [37:  http://www.abc.net.au/riverland/programs/?ref=nav]  [38:  http://www.abc.net.au/riverland/programs/riverland_breakfast/] 


[bookmark: _Toc384648611]Newspapers
Renmark receives one local newspaper The Murray Pioneer, owned by the Taylor Group, which covers the town and the region and is published Tuesdays and Fridays. The paper includes local and regional news and sport. 

Prior to March 2013, there was also a free regional newspaper distributed in Renmark, the Riverland Weekly.[footnoteRef:39] [39:  http://www.abc.net.au/news/2013-04-02/riverland-weekly-goes-into-administration/4604974] 


[bookmark: _Toc384648612]Social media and online
Local content for Renmark is available online through various websites and social media.

The Murray Pioneer updates its website on publishing days with short summaries of local stories—the full stories may be read with a free online subscription. Previews of upcoming stories are posted to its Facebook page, and alerts of these updates are posted to Twitter. Both commercial radio broadcasters post the same list of news stories and community events on their websites[footnoteRef:40] [footnoteRef:41], and both have Facebook pages on which they post local news and details of local events.[footnoteRef:42] [footnoteRef:43] Radio 5RM also has a service which emails subscribers local news stories each day.[footnoteRef:44] [40:  http://www.magic931.com.au/index.php/news/local-news]  [41:  http://www.5rm.com/index.php/news/local-news/]  [42:  http://www.facebook.com/8015RM]  [43:  http://www.facebook.com/Magic931]  [44:  http://5rm.com.au/index.php/news/register-for-e-news/user/modify] 


The ABC maintains a dedicated section of its website covering the Riverland region, which archives programming broadcast on the local radio affiliate, alongside related audio-visual and written content and the town name can be used as a keyword to find local news stories.[footnoteRef:45] The ABC also maintains Facebook and Twitter presences to alert subscribers to content across their website.  [45:  http://www.abc.net.au/news/topic/renmark-5341] 


Some coverage of community events and basic weather information is also available on the Renmark Paringa Council website 

Detailed weather information for Renmark is available on the Bureau of Meteorology and a variety of other specialist weather websites which cover weather Australia-wide. 

Apart from the Facebook pages of the media entities discussed above, Twitter was the only social media platform of those searched that contained content for Renmark during April 2013. Around 50 tweets explicitly mentioned ‘Renmark’, which included links to relevant stories in the media and promotions of events taking place in the town as well as some tweets that mentioned the town name but did not provide any local content. Locally relevant tweets included community events entertainment, tourism information and some job advertisements. 

Aside from the accounts of existing media entities in the area there did not seem to be any dedicated accounts posting or aggregating social media content relating to Renmark. 

[bookmark: _Toc384648613]Alice Springs (NT)
[bookmark: _Toc384648614]Background
Alice Springs is the third largest city in the Northern Territory, behind Darwin and Palmerston. It was established as a service town for the mining and pastoral industries and now relies on domestic and international tourism. 

Alice Springs is located in the Remote Central & Eastern Australia commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including a weekly local paper, an online-only paper, local ABC radio, two commercial radio broadcasters and two community radio broadcasters.

[bookmark: _Toc384648615]Commercial television
The commercial television broadcasting licences in the Remote Central & Eastern Australia are held by Southern Cross Austereo (a Seven Network affiliate), Imparja (a Nine Network affiliate) and Central Digital Television (a joint venture between Southern Cross Austereo and Imparja providing Network Ten programming).

There is some regional content available on commercial television in Alice Springs, with Imparja broadcasting its own one minute news updates[footnoteRef:46], (which may contain some local content relevant to Alice Springs) and Southern Cross Austereo broadcasting one-minute news updates and weather for central Australia. [46:  http://televisionau.com/2008/11/imparja-news-signing-off.html] 


Until 2008, Imparja also broadcast its own national news program in Alice Springs.

[bookmark: _Toc384648616]Radio
Local content is available in Alice Springs on commercial, community and local ABC radio.

Alice Springs has two commercial radio broadcasters, Sun 969 and 8HA, both of which are owned by Alice Springs Commercial Broadcasters and both licensees are trigger event affected. Both fulfil their local news requirements by broadcasting nine news bulletins and 13 weather bulletins each weekday, plus two additional weather bulletins on Saturday. Both licences fulfil broader local content requirements by providing programs hosted and produced in the licence area.

Alice Springs has two community radio broadcasters: 8KIN and 8CCC. 8KIN is run by the Central Australia Aboriginal Media Association and broadcasts coverage of local sport and an hour-long news program Monday through Thursday, although the nature of this news program was not clear from the examination of their website.[footnoteRef:47] 8CCC is a community-run station which broadcasts a variety of programs with local content or a local focus programs including ‘geographically specific’ stories[footnoteRef:48], local arts[footnoteRef:49] and sport.[footnoteRef:50]  [47:  http://caama.com.au/radio-program-guide]  [48:  http://8ccc.com.au/centralian-yarns/]  [49:  http://8ccc.com.au/arty-alice/]  [50:  http://8ccc.com.au/the-pill/] 


Local content for Alice Springs is also available on ABC Alice Springs regional radio station. The ABC broadcasts approximately five hours of local content each weekday across breakfast, morning and afternoon programs, including local news, weather, community events[footnoteRef:51], politics[footnoteRef:52] and an outback Northern Territory news program[footnoteRef:53], as well as an additional two hours of morning programming on Saturdays.  [51:  http://www.abc.net.au/alicesprings/programs/alice_springs_breakfast/]  [52:  http://www.abc.net.au/alicesprings/programs/alice_springs_breakfast/]  [53:  http://www.abc.net.au/local/programs/regions/outbacknt/] 


[bookmark: _Toc384648617]Newspapers
Alice Springs has one local newspaper, the Centralian Advocate, which is owned by News Limited and published twice weekly. It publishes stories relating to Alice Springs and its surrounds, including local news, weather, entertainment, sports, arts and business stories. 

[bookmark: _Toc384648618]Social media and online
Local content for Alice Springs is available online through various websites and social media.

The Alice Springs News is an online-only weekly newspaper, which covers local news; including politics, sport, and community and general human interest stories, and also has a news subscription service which provides news updates by email.

Stories and excerpts from the local newspaper are published on a combined news and tourism website Alice Now, which also has an accompanying Twitter feed. Imparja posts news updates to its Facebook and Twitter feeds, all of it from regional Australia including local content relating to Alice Springs (where the broadcaster is based). Neither commercial radio broadcaster publishes local content on their website. Radio 8KIN’s website has a news ticker which scrolls local news, especially that which pertains to the local Indigenous community. Radio 8CCC posts news and a calendar of events on its website and Facebook.

Alice Springs Town Council’s website contains local content relating to upcoming community events, and provides a weather forecast.

The ABC posts audio-visual content, (including copies of broadcasts), on a dedicated Alice Springs website. Stories and photos are also placed on an Alice Springs Facebook page, and the ABC has a Twitter feed which posts local news and links to content on its website. The town name can be used as a keyword to find local news stories on the ABC News website. [footnoteRef:54] [54:  http://www.abc.net.au/news/topic/alice-springs-0870] 


During April 2013, approximately 180 tweets mentioned Alice Springs explicitly. Local content in these tweets included local news, sport, tourism, weather and community events. Some hashtags, users and keywords for the Northern Territory as a whole can be searched to find local content not posted by existing media in Alice Springs, such as the @TopEndTweets feed and the hashtags #NorthernTerritory and #NTAustralia, all of which contain some local content. The user @AliceSportsNews posts local sport news on both a Twitter feed and a Facebook page. 

[bookmark: _Toc384648619]Bunbury (WA)
[bookmark: _Toc384648620]Background
Bunbury is the third largest city in Western Australia after Perth and Mandurah, and the largest outside the Perth metropolitan area. Its port services the farming, mining and timber industries of the south-west. Its radio licence area also takes in centres like Collie, Margaret River and Busselton, making it a media hub for the region. 

Bunbury is part of the South West and Great Southern commercial television broadcasting licence area, which is not subject to local content requirements. The town has access three commercial television broadcasters and a variety of other media including local and regional papers, local ABC radio and three commercial radio broadcasters.

[bookmark: _Toc384648621]Commercial television
The commercial television broadcasting licences in the South West and Great Southern licence area are held by Golden West (a Seven Network affiliate owned by Prime), WIN (a Nine Network affiliate), and Ten West (a joint venture between Prime and WIN).

There is some local content available on commercial television in Bunbury, with Golden West providing a 30-minute news program each weeknight for regional Western Australia which includes relevant stories from Bunbury.[footnoteRef:55] [55:  http://www.primemedia.com.au/profile] 


WIN broadcasts a state wide bulletin, which incorporates regional news and is likely to include local content, as WIN maintains a news bureau within Bunbury.[footnoteRef:56] From 2006–2012 WIN also broadcast a regional Western Australian news bulletin.[footnoteRef:57] [56:  http://au.news.yahoo.com/thewest/opinion/post/-/blog/13144062/win-drops-regional-bulletin/]  [57:  http://www.theaustralian.com.au/media/win-wa-regional-tv-news-bulletins-axed-on-poor-ratings/story-e6frg996-1226297548275] 


The third licence, Ten West, broadcasts the same news coverage as Perth.

[bookmark: _Toc384648622]Radio
Local content is available in Bunbury on local ABC radio. It is not clear whether local content is available on commercial or community radio.

Bunbury has three commercial radio broadcasters: Hot FM and Radio West (owned by Southern Cross Austereo) and Spirit (owned by the Redwave Network), neither licensees is trigger event affected. Each of these broadcasters meets their broader local content requirements by broadcasting content that is either hosted or produced in the licence area. It is not clear from any of the broadcasters’ websites whether their programming contains any local content.

Bunbury has one community radio broadcaster, Vision, which provides networked Christian programming and does not appear to provide local content based on an examination of its website. Although no other community broadcaster currently operates in the area, Bunbury Community Broadcasters plans to make a submission for spectrum to be allocated.[footnoteRef:58] [58:  http://www.bunburycommunityradio.com/#!about-us] 


The ABC broadcasts local content to Bunbury and its surrounds on its regional station, ABC South West WA. This comprises approximately two hours of local content each weekday[footnoteRef:59] and Saturday morning[footnoteRef:60] including news, local stories and sport alongside approximately three hours of programming with a regional Western Australian focus each weekday. [59:  http://www.abc.net.au/southwestwa/programs/south_west_breakfast/]  [60:  http://www.abc.net.au/southwestwa/programs/south_west_saturday_breakfast/] 


[bookmark: _Toc384648623]Newspapers
Bunbury has three local newspapers. The South Western Times and the Bunbury Herald (a free newspaper) are published by West Australian Newspapers on Thursdays and Mondays respectively. They both cover local news, sport, weather, entertainment and lifestyle. 
 
Another free weekly publication, the Bunbury Mail, owned by Fairfax[footnoteRef:61], covers a similar range of stories. [61:  http://www.fairfaxmedia.com.au/our-assets/PublicationsandWebsites-20131stquarter.pdf] 


[bookmark: _Toc384648624]Social media and online
Local content for Bunbury is available online through several websites and social media.

Golden West posts regional news, some of which may relate to the licence area, as well as local weather, with some stories presented as online videos. Its regional news program has a dedicated Facebook page and Twitter feed with news updates covering the entirety of regional WA including Bunbury. The South Western Times maintains a website (which it shares with the Bunbury Herald) with local stories and weather alongside regional, state and national news sourced from affiliates. The South Western Times has a Twitter feed, and both papers have separate Facebook pages which link to stories on the combined website. The Bunbury Mail maintains a website which contains its local news along with national and international news sourced from Fairfax Regional Media.

While the commercial radio broadcasters each have online presences, the only broadcaster which provides local news online is Radio West which posts local stories to Facebook. The local ABC radio has dedicated Twitter and Facebook presences which provide links to stories and media on its website. The town name can be used as a keyword to find local news stories on the ABC News website.[footnoteRef:62] [62:  www.abc.net.au/news/topic/bunbury-6230] 


The local council maintains an events calendar on its website, and has an infrequently-used Twitter feed (one post in April 2013).

Detailed weather information for Bunbury is available on the Bureau of Meteorology website and on a variety of specialist weather websites which cover weather Australia-wide. 

Apart from the Facebook pages of the media entities discussed above, Twitter was the only social media platform of those searched that contained content for Bunbury in April 2013. As the name ‘Bunbury’ is not unique to the town, searching using this keyword on Twitter and social media yields mostly unrelated content. When the search was narrowed down using ‘Bunbury’ plus ‘WA’, approximately 170 tweets were identified that explicitly mentioned the town name. This included links to relevant stories in the media, other local content and some tweets that mentioned the town name but did not provide specific local content. Locally relevant tweets included local news, sport, property listings and job advertisements. 

There was also some content aggregation available to help locate other local content posted across other social media. There are two Twitter accounts which aggregate Bunbury-related tweets—during the month of April @tweetbunbury posted or re-tweeted 81 tweets relating to Bunbury and @BestofBunbury posted 20 tweets relating to Bunbury. Tweets are also aggregated on paper.li[footnoteRef:63] to show social media content from Bunbury users in a newspaper-style display.[footnoteRef:64]  [63:  http://paper.li/]  [64:  http://paper.li/tweetbunbury/1342802178] 



[bookmark: _Toc384648625]Kalgoorlie (WA)
[bookmark: _Toc384648626]Background
Kalgoorlie is a major regional hub whose infrastructure and media service the mining and wheat farming areas of rural and regional Western Australia. 

The town is part of the Kalgoorlie commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including daily and weekly papers, local ABC radio and two commercial radio broadcasters.

[bookmark: _Toc384648627]Commercial television
The commercial television broadcasting licences in the Kalgoorlie licence area are held by Prime (a Seven Network affiliate), WIN (a Nine Network affiliate) and Ten West (a joint venture between Prime and WIN providing Network Ten programming).

There is some local content available on commercial television in Kalgoorlie, with Prime (Golden West) providing a 30-minute news bulletin for regional Western Australia each weeknight which includes relevant stories from Kalgoorlie.[footnoteRef:65] [footnoteRef:66]  [65:  http://au.tv.search.yahoo.com/search?p=GWN7+News&fr=tvguide-au-ss&fr2=type&ei=UTF-8&section=tvguide]  [66:  http://www.primemedia.com.au/profile] 


WIN incorporates regional stories into its state-wide bulletin[footnoteRef:67], which is likely to include local content, as WIN maintains a news bureau in Kalgoorlie.[footnoteRef:68] From 2006–2012, WIN also broadcast a regional Western Australian news bulletin. [67:  http://www.theaustralian.com.au/media/win-wa-regional-tv-news-bulletins-axed-on-poor-ratings/story-e6frg996-1226297548275]  [68:  http://au.news.yahoo.com/thewest/opinion/post/-/blog/13144062/win-drops-regional-bulletin/] 


West Digital Television (broadcast by Ten West) broadcasts the same news coverage as Network Ten in Perth.

[bookmark: _Toc384648628]Radio
Local content is available in Kalgoorlie on commercial and local ABC radio. It is not clear whether local content is available on community radio.

Kalgoorlie has two commercial radio broadcasters, Hot FM and Radio West, which are both owned by Southern Cross Austereo and neither licensee is trigger event affected. Hot FM meets its local content requirements through content that relates to the licence area, although the nature of this content is not clear from examination of their website. Radio West broadcasts a locally-produced and hosted breakfast show which includes news items containing local content related to mining, including updates on the price of gold and fuel. The station also broadcasts the business-oriented program Goldfields Focus each weekday.

Kalgoorlie has one community broadcaster, Tjuma FM, run by a local Indigenous association. It is not clear from the broadcaster’s website whether their programming includes any local content. 

Local content for Kalgoorlie is also available via the ABC Goldfields regional radio station. This includes approximately four hours of content relevant to the region including breakfast, morning and drive-time programs covering the broader Goldfields region, and a rural report covering Kalgoorlie and the neighbouring Wheatbelt region.[footnoteRef:69] [footnoteRef:70] These programs are broadcast each weekday, with an additional breakfast program on Saturday. [69:  http://www.abc.net.au/goldfields/programs/?ref=nav]  [70:  ABC submission: ABC news services in rural and regional Australia (March 2013)] 


[bookmark: _Toc384648629]Newspapers
Kalgoorlie has two local newspapers. The Kalgoorlie Miner is a daily newspaper, owned by West Australian Newspapers. It covers local and regional news, sport and weather, business and mining, community announcements, art and culture. 

A sister publication, the weekly Goldfields Express is also distributed to homes, focusing on local entertainment and lifestyle.[footnoteRef:71] Another free weekly newspaper, the Golden Mail ceased publication in 2009.[footnoteRef:72] [71:  http://www.jfmedia.com.au/files/Goldfields%20Express%20.pdf]  [72:  http://www.abc.net.au/local/stories/2009/03/20/2522137.htm] 


[bookmark: _Toc384648630]Social media and online
Local content for Kalgoorlie is available online through several websites and social media.

A combined Kalgoorlie Miner and Goldfields Express website regularly publishes local stories and weather, along with state and national news from West Australian Newspapers affiliates. The Kalgoorlie Miner also posts regular updates on Facebook and posts links to stories on its website on its Twitter. Although the commercial radio broadcasters have and online presence, they do not appear to post local content. For example, Radio West’s website has a news feed sourced from the website of the Perth-based West Australian, meaning the majority of the stories relate to Perth.

The local ABC website has a dedicated Goldfields region section of its website, including downloadable broadcasts of its local radio programming. The town name can be used as a keyword to find local news stories.[footnoteRef:73] The ABC also has regional Twitter and Facebook presences that provide links to local stories.  [73:  http://www.abc.net.au/news/topic/kalgoorlie-6430] 


The Western Australian Tourism Commission promotes local tourism through a website Pure Gold Kalgoorlie which provides a listing of local events, and also promotes entertainment, arts and dining on its Twitter and Facebook accounts, and also aggregates some local news content on Pinterest.[footnoteRef:74] Some information about local events and basic weather can also be found on the Kalgoorlie-Boulder Council website. [74:  http://pinterest.com/puregoldkalboul/local-news-articles/] 


Detailed weather information for Kalgoorlie is available from the Bureau of Meteorology website and a variety of other specialist weather websites which cover weather Australia-wide. 

During April 2013, approximately 700 tweets explicitly mentioned Kalgoorlie explicitly. These included tweets about news, sport and entertainment relating to the town, as well as job advertisements and details about airfare specials to and from the town. Many individual businesses maintain Facebook presences, but there is not a significant amount of local content available through these. There does not appear to be any other coverage of Kalgoorlie on other social media.

[bookmark: _Toc384648631]Geraldton (WA)
[bookmark: _Toc384648632]Background
Geraldton is a service centre for the mid-west of Western Australia, providing services for diverse industries such as mining, fishing, agriculture and tourism.

Geraldton is located in the Geraldton commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including two newspapers, an independent news website, local ABC radio, two commercial radio broadcasters and one community radio broadcaster.

[bookmark: _Toc384648633]Commercial television
The commercial television broadcasting licences in the Geraldton licence area are held by Prime (a Seven Network affiliate), WIN (a Nine Network affiliate) Ten West (a joint venture between Prime and WIN, carrying Network Ten programming).

There is some local content available on commercial television in Geraldton, with Prime (Golden West) broadcasting a week-nightly bulletin which includes news, current affairs and weather for non-metropolitan Western Australia. This bulletin draws on a local newsroom in Geraldton, and is therefore likely to contain local content. WIN incorporates regional stories into its state-wide bulletin[footnoteRef:75] and from 2006–2012 provided a regional WA bulletin.  [75:  http://www.theaustralian.com.au/media/win-wa-regional-tv-news-bulletins-axed-on-poor-ratings/story-e6frg996-1226297548275] 


West Digital Television broadcasts a direct feed of the Network Ten programming stream from Perth.

[bookmark: _Toc384648634]Radio
Local content for Geraldton is available on commercial, community and local ABC radio.

Geraldton has two commercial radio broadcasters, Spirit and WAfm, both of which are owned by the Redwave Network and both licensee are trigger event affected. Both meet their local news requirements with five news bulletins and sixteen weather bulletins each weekday and also broadcast community service announcements. Spirit meets its broader local content requirement by providing content that is both locally hosted and locally produced, and their website states that their morning program contains local news and weather updates. WAfm meets its local content requirement with a locally hosted program from 10 am to 2 pm each weekday, but whether or not the content relates to Geraldton cannot be determined from their website.

Geraldton has one community radio broadcaster, Radio MAMA, run by an Indigenous association on a temporary community broadcasting licence. Radio MAMA’s website states that it aims to ‘provide a community voice for Indigenous people in the region, including local interviews and community service announcements’.[footnoteRef:76] [76:  http://mama.net.au/Aboutus.html] 


Local content for Geraldton is also available on the ABC Mid West & Wheatbelt regional radio station. This station broadcasts a two-hour program each weekday focusing on Geraldton and the mid-west region of Western Australia, including local, regional and state news[footnoteRef:77] [footnoteRef:78], along with an additional two-hour breakfast program on Saturdays.[footnoteRef:79] [77:  ABC submission: ABC news services in rural and regional Australia (March 2013)]  [78:  http://www.abc.net.au/wheatbelt/programs/?ref=nav]  [79:  http://www.abc.net.au/wheatbelt/programs/midwest_wheatbelt_saturday_breakfast/] 


[bookmark: _Toc384648635]Newspapers
Geraldton has one local and one regional newspaper, both owned by West Australian Newspapers. The Geraldton Guardian is a local newspaper published three times a week, covering local news, sport, art, entertainment, business and local events in the greater Mid West region. The Midwest Times is a free weekly newspaper delivered on Thursdays and contains stories relating to local news, mining news and sport.

[bookmark: _Toc384648636]Social media and online
Local content for Geraldton is available online through several websites and social media.

Geraldton has an online independent paper Everything Geraldton which features local news, sports, classifieds and job listings and is also delivered through a mobile phone application, Facebook and Twitter. 

The Geraldton Guardian and Midwest Times share a website which regularly posts local and regional news. The Geraldton Guardian also has both a Facebook and Twitter which regularly post teasers of upcoming bulletins and links to the stories on the website. Golden West maintains a frequently updated website and Facebook presence with stories and videos, and its Twitter feed contains regular alerts of stories on the website.

The ABC maintains a dedicated section of its website covering Geraldton and the surrounding region, which archives programming broadcast on the local radio affiliate, alongside related audio-visual and written content. The ABC also maintains Facebook and Twitter presences to alert subscribers to content across their website, and posts photos pertaining to news and events on Instagram. [footnoteRef:80] Geraldton can be searched as a keyword to find local news stories on the ABC News website. [footnoteRef:81] [80:  https://www.facebook.com/abcmidwestandwheatbelt/posts/10151632390735985]  [81:  http://www.abc.net.au/news/topic/geraldton-6530] 


The City of Greater Geraldton Council has a calendar of local and community events both on its own website and its visitor centre’s site.

Detailed weather information for Kalgoorlie is available on the Bureau of Meteorology website and on a variety of specialist weather websites which cover weather Australia-wide.

Apart from the Facebook pages of the media entities discussed above, Twitter was the only social media platform of those searched that contained local content during April 2013. Around 1,500 tweets explicitly mentioned ‘Geraldton’, which included local news, current affairs and weather. There was some content aggregation using the hashtags #Geraldton or #Gero which can be used to find locally relevant tweets. 

[bookmark: _Toc384648637]Griffith (NSW)
[bookmark: _Toc384648638]Background
Griffith was established as part of the Murrumbidgee Irrigation Area (MIA) project and is the largest town in the region. Agriculture is the primary industry for the area. 

Griffith is part of the Griffith/MIA commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television licenses and a variety of other media including local and regional papers, local ABC radio, two commercial radio broadcasters and a community radio broadcaster.

[bookmark: _Toc384648639]Commercial television
WIN Television holds all three commercial television broadcasting licences in the Griffith/MIA licence area.[footnoteRef:82] [82:  Section 38A of the BSA allowed existing licensees in certain remote licence areas to apply for an additional commercial television broadcasting service. Section 38B of the BSA allowed incumbent licensee(s) to apply for a further licence for a digital only service.] 


There is some local content available on commercial television in Griffith, with WIN broadcasting a combined news bulletin for the Riverina area (which includes Griffith in addition to a number of other towns). Prior to 2006, WIN also broadcast a dedicated Griffith and MIA news bulletin. 

Network Ten Griffith programming feed broadcasts the programming feed from Sydney with no additions.

[bookmark: _Toc384648640]Radio
Local content is available in Griffith on commercial, community and local ABC radio.

Griffith has two commercial radio broadcasters, Star FM and 2RG, both owned by Southern Cross Austereo and neither licensee is trigger event affected. Both broadcasters meet their local content requirement, with programs hosted and produced in the licence area. It was not possible to determine from examination of the Star FM website whether they broadcast local content. Information provided on 2RG’s website reports that 2RG’s locally produced breakfast program includes local and rural news, weather and local sport updates. In 2008, the ABC reported that 2RG’s locally produced news programming had been discontinued.[footnoteRef:83]  [83:  http://www.abc.net.au/news/2008-04-14/griffith-worries-aired-over-2rg-local-news-axing/2402848] 


Griffith has one community radio broadcaster, 2MIA FM, which states on its website that it broadcasts some locally local content including current affairs, finance and sports.[footnoteRef:84]  [84:  http://www.2miafm.org.au/?page_id=33] 


Local content for Griffith is also available on ABC Riverina local radio station. This comprises a rural news bulletin and five hours of other content focusing on the Riverina region each weekday[footnoteRef:85], although the nature of the content on this program was not able to be determined from the website. The Riverina region encompasses the Griffith/MIA region, as well as a significant area outside it. As a result not all content in the programs created for the Riverina area may be directly relevant to Griffith. [85:  http://www.abc.net.au/local/programs/regions/goulburnmurrayriverina/] 


[bookmark: _Toc384648641]Newspapers
The local newspaper in Griffith is The Area News, which is owned by Fairfax and published three times a week. It contains local, community, entertainment and sport news. Other newspapers from nearby towns such as Narrandera, Leeton and Hay are also distributed, and may contain stories relating to the region.

[bookmark: _Toc384648642]Social media and online
Local content for Griffith is available online through several websites and social media.

The Area News website is updated regularly with local stories, in addition to national and international content (sourced from Fairfax Regional Media). The paper also has a basic Twitter presence, posting links to its online stories, and a Facebook page which contains information about stories that will be in the paper the next day.

The ABC posts audio-visual content (including copies of broadcasts) on a dedicated Riverina website. The town name can be used as a keyword to find local news stories on the ABC News website. [footnoteRef:86] Stories and photos are also placed on a Riverina Facebook page, and the ABC also has a Twitter feed (although it had only two tweets in April 2013). Not all ABC online content will be relevant to Griffith as the Riverina region encompasses a number of towns.  [86:  http://www.abc.net.au/news/topic/griffith-2680] 


Some web-based sources of local content include the local council’s website, which contains a calendar of local events, and a website, Twitter and Facebook page for the town’s major cultural event (the Griffith Fiesta) with events and entertainment coverage. NSW Police too have a Facebook presence which they use to provide information and seek assistance on local crime incidents or local emergency situations. 

Detailed weather information for Griffith is available on the Bureau of Meteorology website and on a variety of specialist weather websites which cover weather Australia-wide. 

Apart from the Facebook pages of the media entities listed above, Twitter was the only social media platform of those searched that contained content for Griffith. Searching social media for locally specific content was somewhat problematic (because ‘Griffith’ has a number of other uses in an Australian context, even with the addition of ‘NSW’ to the search). However, local content found on Twitter included information about local events, local news and local job advertisements.

[bookmark: _Toc384648643]Mildura (Victoria)
[bookmark: _Toc384648644]Background
Mildura is a major centre for the agricultural region of Sunraysia, and is also a centre of tourism with a large service and retail economy. 

The town is part of the Mildura/Sunraysia commercial television broadcasting licence area, which is not subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including several print newspapers, an online-only newspaper, local ABC radio, three commercial radio broadcasters, and three community radio broadcasters.

[bookmark: _Toc384648645]Commercial television
The commercial television broadcasting licences in the Mildura/Sunraysia licence area are held by WIN (a Nine Network affiliate), Prime (a Seven Network affiliate), and a joint venture between WIN and Prime (a Network Ten affiliate).

There is some local content available on commercial television in Mildura, with WIN Television broadcasting a week-nightly local news bulletin which is compiled from local sources and then broadcast to the region from studios in Ballarat.[footnoteRef:87]  [87:  Attachment F – Local content matrix] 


The content on Prime is the same as is broadcast in Regional Victoria, and the Network Ten affiliate has the same programming as the Network Ten in Melbourne.

[bookmark: _Toc384648646]Radio
Local content is available in Mildura on commercial, community and local ABC radio.

Mildura has three commercial radio broadcasters. Star FM and Sun FM are both owned by Southern Cross Austereo and both licensees are trigger event affected. Both broadcasters meet their local news requirement with six news bulletins and 15 weather bulletins each weekday and seven bulletins on weekends. Star FM meets its broader local content requirements by broadcasting four hours of locally hosted and produced content each morning. It is not clear from examination of their website whether this program contains local content. Sun FM broadcasts three hours of locally hosted content each morning, and its website reports that its afternoon program contains local content relating to local sport, rural issues and tourism.[footnoteRef:88]  [88:  http://www.sunfm.com.au/shows/afternoon-extra-with-mal] 


Easymix is a commercial radio broadcaster owned by Grant Broadcasters and the licensee is not trigger event affected. The broadcaster meets its broader local content requirements by broadcasting locally hosted programs, some of which are also claimed as relating to the licence area. Easymix’s website states that its morning program includes regular segments containing local and rural news.[footnoteRef:89] [89:  http://www.easymix.com.au/mildura/index.php/the-team/ted-guinea] 


Mildura has three community radio broadcasters. The Vision Australia Radio Network has an affiliate in Mildura which mixes programming from Melbourne with local programming, including local football coverage.[footnoteRef:90] HOT FM broadcasts local content, including three local news bulletins on weekdays and one on weekends, and dedicated programs with coverage of the local football, netball and basketball leagues.[footnoteRef:91] [footnoteRef:92] The third, Power FM is an Indigenous station, and reports on its website that it broadcasts local news. It was not possible to obtain any further information from the website regarding the nature or frequency of this news.[footnoteRef:93] [90:  http://radio.visionaustralia.org/program-guides/mildura-program-guide]  [91:  http://www.hotfm.org.au/news.html]  [92:  http://www.hotfm.org.au/sport.html]  [93:  http://power923.com.au/] 


Local content for Mildura is also available on the ABC Mildura-Swan Hill regional radio station. This station broadcasts approximately five hours of programming each weekday, including morning programs containing news from the Sunraysia region (which includes Mildura) and neighbouring Mallee, and a rural news program covering Sunraysia and neighbouring Riverland.[footnoteRef:94] [94:  http://www.abc.net.au/milduraswanhill/programs/?ref=nav] 


[bookmark: _Toc384648647]Newspapers
Mildura receives a daily newspaper and two free weekly newspapers. The Sunraysia Daily covers local news, community information, sport, weather, business and the arts. The Mildura Weekly is published on Fridays and contains local news, sport, arts, entertainment and classifieds. The Mildura Midweek is printed on Tuesdays by the same publishers as the Sunraysia Daily and contains a similar range of stories to its parent paper. The town also receives the North West Express from the nearby town of Ouyen which will contain content of regional significance.

[bookmark: _Toc384648648]Social media and online
Local content for Mildura is available online through several websites and social media. The Mildura Independent is an online-only newspaper which covers a range of local news items, sport, and community events. 

The Sunraysia Daily and the Mildura Midweek share a website which displays local news and weather and posts news updates and links to stories on its Twitter feed. The Mildura Weekly posts local stories and weather on its website. WIN News has its own Facebook page and Twitter feed where news headlines are posted in advance of the bulletin’s broadcast.[footnoteRef:95] The Easymix website and Twitter are updated with local news, sport and weather.[footnoteRef:96] Star FM posts news headlines on its Facebook page. [95:  https://www.facebook.com/WINNewsMildura]  [96:  http://www.easymix.com.au/mildura/index.php/the-team/ted-guinea] 


The ABC maintains a dedicated regional section of its website, with audio-visual content including archives of broadcasts. Mildura can be searched as a keyword to find locally relevant news stories.[footnoteRef:97] The ABC also maintains Facebook and Twitter presences to alert subscribers to content on the ABC website.  [97:  http://www.abc.net.au/news/topic/mildura-3500] 


Mildura’s City Council publishes a calendar of events on its website, a dedicated ‘Visit Mildura’ website and on Twitter. Local events and tourism information are published on a variety of Twitter feeds, some relating to specific events and facilities, and others encompass a broader range of information, such as @WeLoveMildura and @MilduraRegion.

Detailed weather information for Mildura is available on the Bureau of Meteorology website and on a variety of other specialist weather websites which cover weather Australia-wide.

Apart from the Facebook pages of the media entities discussed above, Twitter was the only social media platform of those searched that contained content for Mildura during April 2013. Over 1,000 tweets explicitly mentioned ‘Mildura’ or ‘Sunraysia’, including local news, details of fire and other emergencies, entertainment and community events as well as some tweets that mentioned the town name but did not provide local content. There was some aggregation of locally relevant content under the name of MilduraTalks. 

[bookmark: _Toc384648649]Launceston (Tasmania)
[bookmark: _Toc384648650]Background
Launceston is a major centre for the north of Tasmania, being a service hub for the region’s agriculture and tourism industries. 

Launceston is part of the Tasmania commercial television broadcasting licence area, which is subject to local content requirements. Launceston has access to three commercial television services and a variety of other media including a local newspaper, local ABC radio, two commercial radio broadcasters and two community radio broadcasters.

[bookmark: _Toc384648651]Commercial television
The commercial television broadcasting licences in the Tasmania licence area are held by Southern Cross Austereo (Seven Network affiliate), WIN (Nine Network affiliate) and Tasmanian Digital Television (a joint venture between Southern Cross Austereo and WIN, affiliated with the Network Ten).

In the Tasmania licence area, which only contains a single local area that encompasses the whole state, content relating to Tasmania as a whole is considered ‘local’ and local content is available on all three commercial television broadcasters. Both Southern Cross Austereo and WIN broadcast a 30 minute Tasmanian news bulletin each night.[footnoteRef:98] [footnoteRef:99] Tasmanian Digital Television broadcasts the Network Ten’s Melbourne news bulletin, but also produces local news updates. Despite being digital only, TDT has been required to meet the same local content quotas as other licensees since 1 January 2013. [98:  https://www.facebook.com/WINNewsTasmania]  [99:  https://www.facebook.com/sctvnews] 


[bookmark: _Toc384648652]Radio
Local content is available in Launceston on commercial, community and local ABC radio.

Launceston has two commercial radio broadcasters, Chilli FM and LA FM, both of which are owned by Grant Broadcasters. Both licensees are trigger event affected. Chilli FM meets its local news requirement by broadcasting 12 news bulletins and 16 weather bulletins each weekday. LA FM broadcast 12 news bulletins and 13 weather bulletins each weekday, and an additional seven weather bulletins on weekends. Chilli FM meets its broader local content requirements with locally hosted and produced content, and reports that it broadcasts programming between 2 pm and 4 pm each weekday which directly relates to the licence area, though it is not clear from an examination of its website what the nature of this content is.[footnoteRef:100] LA FM meets its broader local content requirements with content that is locally hosted, and reports on its website that its morning program contains local news.[footnoteRef:101] [100:  http://www.chillifm.com.au/index.php/info/legal/local-content-statement]  [101:  http://lafm.com.au/index.php/shows/fairsy-a-jules] 


Launceston has two community radio broadcasters. City Park Radio broadcasts ‘a diverse range of locally and nationally produced programs, both music and spoken word’, which includes a thirty minute news segment each weekday, sourcing content from the local newspaper, the Examiner.[footnoteRef:102] 7WAY is operated by a Christian association, and broadcasts the same programming as an affiliate in Hobart. It was not possible to determine from an examination of its website whether they broadcast any local content. [102:  http://cityparkradio.com/programs/] 


Local content for Launceston is also available on the ABC Northern-Tasmania regional radio station. This station broadcasts four hours of programming each weekday produced in Northern-Tasmania, which includes news and local content[footnoteRef:103] alongside rural and state-wide programs.[footnoteRef:104]  [103:  http://www.abc.net.au/northtas/programs/northern_tasmania_drive/]  [104:  http://www.abc.net.au/northtas/programs/?ref=nav] 


[bookmark: _Toc384648653]Newspapers
Launceston has one local paper, The Examiner, which is a daily paper serving both Launceston and northern Tasmania. It includes local news, sports coverage, property, classifieds and community information. 

[bookmark: _Toc384648654]Social media and online
Local content for Launceston is available online through several websites and through social media.

The Examiner website posts local stories from the print edition along with national and international content, sourced from Fairfax Regional. The paper also hosts online chats between readers and prominent community members, and has an active Facebook page which is used to communicate with readers, find sources for stories and promote discussion of issues and articles. The paper also maintains a Twitter account that posts links to the local stories on the website.

LA FM’s website has a news section which includes local news.[footnoteRef:105] Chilli FM’s website has a feed of local news from The Examiner. Southern Cross Austereo places its TV news update videos on YouTube[footnoteRef:106] and posts news and links on Facebook and Twitter. WIN has recently established a Twitter feed for its Tasmanian news service. [105:  http://lafm.com.au/index.php/news/local-news]  [106:  http://www.youtube.com/user/SctvNewsTas?feature=watch] 


The ABC places audio-visual content on a dedicated Northern-Tasmania website and the town name can be used as a keyword to find local news stories.[footnoteRef:107] The ABC also has a used Twitter and Facebook presence, and provides links to local news and information from other parts of the ABC website. Local news from the ABC can also be subscribed to by email.[footnoteRef:108]  [107:  http://www.abc.net.au/news/topic/launceston-7250]  [108:  http://www.abc.net.au/northtas/newsletter/] 


The Launceston City Council website has information about community events and coverage of local news.

Detailed weather information for Launceston is available from the Bureau of Meteorology website and on a variety of specialist weather websites which cover weather Australia-wide. 

Twitter and Facebook were the only social media platforms of those searched that contained content for Launceston during April 2013. Well over 1,000 tweets explicitly mentioned ‘Launceston’, which included local news, sport, racing and human interest stories, mostly sourced from or linking to other media, as well as some tweets that mentioned the town name but did not provide local content. 

A news aggregator, TassieNews, operates on Twitter and Facebook, posting links to stories from a variety of sources, some of which may be of relevance to Launceston. The remainder is likely regionally relevant content, relating to other parts of Tasmania. A general interest Launceston Facebook page was created but had not been updated in 2013. 

[bookmark: _Toc384648655]Townsville (Queensland)
[bookmark: _Toc384648656]Background
Townsville is the third largest city in Queensland, home to manufacturing, construction and processing industries along with a large proportion of government jobs. It hosts a large service economy for both its own population and large industrial and agricultural centres in northern Queensland. The city has also become popular as a base for fly in/fly out contractors, and for tourists.

Townsville is part of the Regional Queensland commercial television broadcasting licence area, which is subject to local content requirements. The town has access to three commercial television broadcasters and a variety of other media including a daily newspaper, some specialised newspapers, local ABC radio, four commercial radio broadcasters and three community radio broadcasters.

[bookmark: _Toc384648657]Commercial television
The commercial television broadcasting licences in the Regional Queensland licence area are held by Seven Network, WIN (a Nine Network affiliate) and Southern Cross Austereo (a Network Ten affiliate). 

Both WIN and the Seven Network produce a week-nightly half-hour news bulletin for Townsville. Southern Cross Austereo broadcasts the Brisbane news bulletin and fulfils its local content requirements with local news updates.

[bookmark: _Toc384648658]Radio
Local content is available in Townsville on commercial, community and local ABC radio.

Townsville has four commercial radio broadcasters: 4TO and HOT FM, which are owned by Southern Cross Austereo. Both licensees are trigger event affected, while Zinc FM and 106.3 FM, which are owned by Prime Radio, are not. 4TO fulfils its local news requirement by broadcasting five news bulletins and five weather bulletins each weekday, while HOT FM fulfils its local news requirements with eight news bulletins and five weather bulletins each weekday. 

Each of the four commercial radio broadcasters fulfils its broader local content requirements with content that is locally hosted and produced. The 4TO website reports that its breakfast program contains local news, sports and weather, while ZINC FM’s website reports that its breakfast program contains local content. It is not clear from the websites of HOT FM and 106.3 whether they broadcast any local content.

Townsville has three community radio broadcasters—Triple T, Live FM and 4K1G. Triple T includes local content in its programming, including news, weather, traffic and community announcements, as well as simulcasting the Seven Network news for people unable to watch it on television.[footnoteRef:109] [footnoteRef:110] Live FM is a Christian-based community broadcaster which publicises community events[footnoteRef:111] and reports that it provides some news and current affairs that ‘focus on the community’, though it was not possible to determine the nature of this content from an examination of their website.[footnoteRef:112] 4K1G is an Indigenous radio broadcaster; however it is unclear from an examination of program schedules on their website what local content (if any) they broadcast.  [109:  http://www.triplet.com.au/aboutus.html]  [110:  http://www.triplet.com.au/programs_breakfast.html]  [111:  http://www.livefm.com.au/community/community-diary]  [112:  http://www.livefm.com.au/about-us/about-us] 

Local content for Townsville is also available on ABC Local Radio North Queensland. Drawing on the resources of four journalists stationed in the city, the ABC broadcasts news bulletins throughout North Queensland, a region in which Townsville is the dominant centre, alongside current affairs programming.[footnoteRef:113] [113:  ABC submission: ABC news services in rural and regional Australia (March 2013)] 


[bookmark: _Toc384648659]Newspapers
Townsville has several local newspapers. The Townsville Bulletin (published every day except Sunday) and the Sun Community Newspaper (published weekly) are both owned by News Ltd and contain local news including sport, business, weather and entertainment from the city. News Ltd also prints a North Queensland edition of the Brisbane-based Sunday paper The Sunday Mail in Townsville. The Townsville Sun, a free weekly newspaper contains news and community events. 

Other smaller newspapers distributed in (or from) Townsville serve more specialised markets. The Place is a free paper that covers arts and entertainment, the Northern Services Courier serves the city’s large defence workforce and the North Queensland Register prints local pastoral and agricultural news relating to the rural communities in northern Queensland (for which Townsville is a regional centre).

[bookmark: _Toc384648660]Social media and online
Local content for Townsville is available online through a variety of websites and social media sources.

The Townsville Bulletin publishes local stories on its website. The website is accompanied by a Twitter feed and Facebook page, which hosts links to news updates. A local news blog, the Townsville Magpie, posts weekly updates and opinion on local news, politics and media. An independent general online newspaper, Townsville News Online, ceased operation in October 2012.

Each of the four commercial radio broadcasters have Facebook and Twitter presences which post some local news and information and Zinc FM, 106.3 FM and 4TO also have websites that host some local content. 

The ABC places audio-visual content on a dedicated North Queensland website, and the town name can be used as a keyword to find local news stories.[footnoteRef:114] The ABC also has dedicated Twitter and Facebook feeds which provide links to local news. [114:  http://www.abc.net.au/news/topic/townsville-4810] 


The Townsville Council, several local tourism websites, and a range of entertainment venues all post regularly updated information about local events on the web and on social media.

Detailed weather information for Townsville is available on the Bureau of Meteorology website, the independently run Townsville Storms[footnoteRef:115] website and on a variety of specialist weather websites which cover weather Australia-wide. [115:  http://www.townsvillestorms.com/
] 


Townsville was well represented across many social media platforms, and the use of the name of the town as a search keyword located a large amount of local content in April 2013. 

It is estimated that several thousand tweets explicitly mentioned ‘Townsville’, which included local news, rugby league, weather, entertainment, fishing conditions and community information. This figure includes tweets that mentioned the town name, but did not provide any local content.

WIN has a dedicated feed for its Townsville news bulletin, many local and national sporting teams provide news and scores (as does the local Council), and there are several accounts that aggregate local content in one place, such as @Townsville.

News and tourism information is collated on Pinterest. A large number of individuals, organisations, sporting clubs and media entities post local content that can be easily found on Facebook, including a jobs bulletin board, sports results, and several pages dedicated to information about weather, fire, and other disasters and emergencies.

[bookmark: _Toc357504935][bookmark: _Toc357513919][bookmark: _Toc384648661]Definitions
For the purposes of this report, the ACMA has used following definitions: 

ABC (Australian Broadcasting Corporation)
Free-to-air national radio and television broadcaster (also includes online services), funded by the Australian Government. 

Affiliate
A television or radio broadcaster whose programming is primarily sourced from content provided by another commercial broadcaster.

Broadcasting licence
A licence granting the licensee permission to use a portion of the radio or television frequency spectrum in a given geographical area for broadcasting purposes.

Commercial television
The broadcasting of television programs free-to-air by privately owned corporations, which air advertisements for profit.

Commercial radio
The broadcasting of radio programs free-to-air by privately owned corporations, which air advertisements for profit.

Community radio
The broadcasting of radio programs focusing on particular geographic areas and broadcasting content that is relevant to specific audiences. Community volunteers are largely responsible for the operations of community radio stations.

Community service announcement (CSA)
Announcements about community issues or events that may be broadcast in the public interest free of charge.

Hashtag
A word or phrase preceded by a hash tag sign (#) used on social media sites such as Twitter to identify a specific thread or topic.

Licence area
A geographic area where a commercial radio or television broadcaster is licensed to provide programming material using a transmitted signal.

Licensee
The holder of a broadcasting licence

Local content—commercial radio
Material of local significance or ‘local content’ on commercial radio is material that is either hosted in, produced in, or relates to, the licence area in which it is broadcast.

Local content—commercial television 
Material of local significance or ‘local content’ on commercial television is material that relates directly to that local area or licence area. Some examples of local content include; material that relates to people or organisations in that area; material that relates to issues that arise in the area; material about a sporting event that involves a person or team from a nearby area; and material about market conditions that closely affect a major business activity in that area.

Local area—commercial television
A sub-area of a television licence area, as defined by the local content licence condition. For instance, the Regional Queensland television licence area comprises seven local areas. 

Local content requirement—commercial radio
A requirement that regional commercial radio broadcasting licensees broadcast a minimum amount of local content each day for five days of each week. The minimum duration ranges from 30 minutes to three hours based on the population size of the radio licence area. 

Local content requirement—commercial television
All commercial television broadcasting licensees in the large aggregated licence areas of Regional Queensland, Northern New South Wales, Southern New South Wales, Regional Victoria, and Tasmania must broadcast an amount of local content to each local area that fulfils a minimum points requirement over a weekly and six week period.

Local content plans
Regional commercial radio broadcasting licensees subject to trigger events have minimum service standards for local news and information, as set out in the Broadcasting Services Act. One of the things the Act requires is for licenses to submit to the ACMA for approval a Local Content Plan that details how they will comply with their local news and information obligations, and report annually on compliance with the plan.

Local content statements
Local content statements are where regional commercial radio broadcasting licensees record the amount of local content broadcast on a business day by either setting out the regular program schedule for each day of the week, or listing the programs or parts of programs broadcast on each business day that constitute local content. 

Local news bulletin—commercial television 
A commercial television local news service is a local news broadcast with a total scheduled broadcast duration of no less than 30 minutes. 

Local news update
A commercial television local news update is a local news bulletin broadcast of less than five minutes. 

Narrowcaster
A broadcasting service that has its reception limited by being targeted to a special interest group, by being intended for limited locations, by being provided during a limited period, or by being limited for some other reason.

News
Recent or timely information relating to people, organisations, activities, events or issues.

Points
In meeting local content requirements for regional commercial television broadcasters accrue points for local content broadcast from 6:30 am to midnight on weekdays and 8:00 am to midnight on weekends. Points accrue at the rate of one point per minute for local content that relates directly to the licensee’s local area or licence area, and at a rate of two points per minute for news that relates directly to the licensee’s local area.

Regional area
A regional area is an area whose television is not provided by a metropolitan licence area—Adelaide, Brisbane, Melbourne, Perth, Sydney.

Social media
A platform that enables people to create and share content and provide a means of response through online communities and networks, or the use of such a platform (for example, Facebook, Twitter).

Trigger event
A trigger event relates to a change that affects a regional commercial radio broadcasting licence. Changes can include a transfer of a licence; or formation of a new registrable media group which includes a regional commercial radio broadcasting licence, or a change of controller of a registrable media group which includes a regional commercial radio broadcasting licence.

Trigger event affected licensee—additional requirements
If a trigger event occurs for a regional commercial radio broadcasting licence, the licensee has 90 days to provide the ACMA with a draft local content plan setting out how the licensee intends to meet the minimum service standards for local news and information. The licensee must also report about the existing levels of local presence. The licensee must also comply with the minimum service standards which is a requirement to provide: at least five local news bulletins of at least 12.5 minutes duration each week; at least five weather bulletins each week, at least one community service announcement each week and emergency warnings when requested by emergency service agencies.

Twitter
An online social networking service that enables users to send and read text based messages of up to 140 characters, known as ‘tweets’.

	
	

	38     |  acma



	
	

	   acma   |   39



image1.png




