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[bookmark: _Toc415042935][bookmark: _Toc298924672][bookmark: _Toc300909555][bookmark: _Toc348105636][bookmark: _Toc415050628]Methodology 
[bookmark: _Toc404933398][bookmark: _Toc415042936][bookmark: _Toc415050629]Sample and interviewing
The research was conducted nationally (in mid-2014) with 1,137 respondents aged 18 years and over who had a child aged 0–15 living in their household. This included 954 who were the parent, guardian or carer of a child aged 0–14.

Respondents were selected via a random sample process that included:
a quota being set for each capital city and non-capital city area and, within each of these areas, a quota being set for groups of Australian Bureau of Statistics (ABS) Level 4 Statistical Areas
random selection of household telephone numbers within each area
random selection of an individual in each household by a ‘last birthday’ screening question.
Interviews were conducted by telephone over the period 16 May to 1 June 2014 (using three rounds of the Newspoll national telephone omnibus) by fully trained and personally briefed interviewers.

To ensure the sample also included people who tend to spend a lot of time away from home, a system of callbacks and appointments was incorporated.

Except for questions about rules and restrictions governing the selected child’s television viewing, questions related to children’s television programs.

The questionnaire used can be found at Appendix B.

[bookmark: _Toc404933399][bookmark: _Toc415042937][bookmark: _Toc415050630]Weighting
To reflect the population distribution, results were post-weighted and projected to ABS data on age, highest level of schooling completed, sex and area.

For omnibus weighting, Newspoll uses a ‘target’ weighting system, which weighs and projects the sample to reflect the estimated resident Australian adult population based on ABS proportions collected in the 2011 Census of population and housing.

Further details of the methodology and sample are contained in Appendix A.

Note: In this report, figures do not always sum to 100 per cent, due to rounding.

[bookmark: _Toc415042938][bookmark: _Toc415050631]Time spent watching children’s programs
According to their parents or carers, children aged under 15 watched an average of 6.6 hours of children’s programs on television per week. Those aged two to four years watched the most children’s programs on average, at 8.6 hours per week (Table 1).

	Table 1 Average hours spent watching children’s television programs each week, by age group

		Age group
	Hours per week

	0–1 year
	2.5

	2–4 years
	8.6

	5–7 years
	6.9

	8–9 years
	7.0

	10–12 years
	5.7

	13–14 years
	4.3

	0–14 years
	6.6




	



Respondents with higher household incomes ($90,000 and over) reported slightly less viewing of children’s television programs by their children, at 6.4 hours a week, compared with an average of 7.6 hours a week for households with an annual income of under $50,000.

Over 90 per cent of those aged from two to nine years watched children’s programs. Fewer in the very youngest and oldest age groups watched children’s television programs, but nearly three-quarters (72 per cent) of 13- to 14-year-olds watched programs made for children (see Figure 1).

Children aged under one year were most likely to watch no children’s television programs, at 43 per cent.

	Figure 1 Percentage of children watching children’s programs, by the age of the selected child

	

	Base: All parents/guardians N=954; age of child: 0–1 year n=45, 2–4 years n=215, 5–7 years n=209, 8–9 years n=162, 
10–12 years n=234, 13–14 years n=89.



The average number of hours of children’s television programs watched, by the age of the child, is shown in Figure 2. 

Of those aged two to four years, 15 per cent watched 16 or more hours of children’s television a week on average, the highest of any age group. Twenty per cent of those aged five to seven and 19 per cent of those aged eight to nine watched more than 11 hours of children’s television a week.

Once children reach school age, the time available to watch children’s programs decreases.

	Figure 2 Average number of hours child watches children’s programs per week, 
by age of selected child

	

	Base: Child watches TV n=854; age of child: 0–1 year n=26, 2–4 years n=204, 5–7 years n=197, 8–9 years n=151, 10–12 years n=213, 13–14 years n=63.


[bookmark: _Toc415042939][bookmark: _Toc415050632]Time of day children watch children’s programs
The time of day children of different age groups watch children’s programs is shown in Figure 3.

Responses from parents indicated younger children were more likely than older children to watch children’s programs on weekday mornings between 6 and 9 am. They were also more likely to be watching at other times on weekdays. Children aged five to 12 were also more likely to watch children’s programming on weekday afternoons rather than weekday mornings.

Children aged five to seven were more likely than other age groups to be watching children’s television on weekend mornings (75 per cent).

	Figure 3 Time of day child watches children’s programs, by number of hours child watches per week

	

	Base: Up to 5h n=370 / 6–10h n=299 / 11–15h n=116 / 16+ hours n=69.



Those children who watched more children’s television a week on average were more likely than those who watched less to be watching on weekdays outside of the morning and afternoon, and on weekends (Figure 4). 

	Figure 4 Time of day child watches children’s programs, by hours watched per week

	

	Base: Up to 5h n=370 / 6–10h n=299 / 11–15h n=116 / 16+ hours n=69.



[bookmark: _Toc415042940][bookmark: _Toc415050633]Favourite channels
Most parents reported that the ABC Network was their child’s favourite destination for children’s programs. 

ABC channels together were the favourite place to watch children’s programs for 65 per cent of children aged under 15. OzTAM data (in the companion report) showed that the ABC network accounted for 37 minutes average time viewing a day by children aged 0 to 14.

Parents reported that ABC2 (or ABC for Kids) was the most popular destination—39 per cent indicated this was their child’s favourite television channel, followed by subscription television children’s channels and ABC3, both with 22 per cent.[footnoteRef:1] A further four per cent of respondents indicated that the ABC was their child’s favourite channel, without being able to name the specific channel. [1:  Households with subscription television comprised 36 per cent of the sample in this survey.] 


GO! was the most frequently mentioned favourite free-to-air commercial channel, at four per cent.

	Figure 5 Favourite television channel

	

	Base: Child watches TV n=854.



When looked at by the average number of hours spent watching children’s programs on television, the proportion indicating subscription TV children’s channels were their child’s favourite increased from 19 per cent (for those watching up to five hours per week) to 34 per cent (for those watching 16 or more hours a week on average) (Figure 6).

	Figure 6 Favourite television channel—ABC, subscription TV, other

	

	Base: Child watches TV n=854.



ABC2 was overwhelmingly the favourite television channel for children up to seven years. For children aged eight to 12, ABC3 was the favourite channel. 

For children aged 13 to 14, ABC channels were still favourites for 30 per cent, while 28 per cent preferred subscription TV children’s channels (Figure 7).

	Figure 7 Favourite television channel as reported by parent, by age of selected child

	

	Note: Data < 1% not displayed
Base: Child watches TV n=854; age of child: 0–1 year n=26, 2–4 years n=204, 5–7 years n=197, 8–9 years n=151, 10–12 years n=213, 13–14 years n=63.



For the 36 per cent of children who have access to subscription television at home, children’s channels shown on these services are the favourite destination for 57 per cent, followed by ABC channels for a further 31 per cent.

When children do not have access to subscription television channels at home, the ABC is the favourite destination for 84 per cent (Figure 8).

	Figure 8 Favourite television channel, by subscription television in household

	

	Note: Data < 1% not displayed
Base: Child watches TV n=854, subscription television at home n=313, no subscription television at home n=541.



[bookmark: _Toc415042941][bookmark: _Toc415050634]Adult supervision
The majority of respondents reported that an adult was present all or most of the time their child was watching children’s television programs. Adults were more likely to be present during weekdays than at weekends.

During weekdays, 65 per cent of respondents said adults are present all or most of the time (59 per cent of fathers compared with 71 per cent of mothers). During weekends, 58 per cent said adults are present all or most of the time (52 per cent of fathers compared with 63 per cent of mothers).

	Figure 9 Presence of an adult on weekdays and weekends

	

	Base: Child watches TV on weekdays n=750, child watches TV on weekends n=721.



As expected, adult supervision of children’s television viewing was greater for younger children, with the presence of an adult reducing as the child’s age increased. The pattern was similar for weekday and weekend viewing.

	Figure 10 Presence of an adult on weekdays and weekends, by age of selected child

	

	Base: Child watches TV on weekdays n=750, child watches TV on weekends n=721.



Overall, adults were slightly more likely to be present on weekdays between 6 am and 9 am than at other times on weekdays, or on weekends.

	Figure 11 Presence of an adult on weekdays and weekends, by time of day

	

	Note: Data < 1% not displayed
Base: Child watches TV on weekdays n=750, child watches TV on weekends n=721.


[bookmark: _Toc415042942][bookmark: _Toc415050635]Parental involvement in choosing channels and programs 
Overall, 71 per cent of parents, guardians and carers said they were involved in choosing the channel or children’s programs their child watches. This ranged from 65 per cent for fathers to 76 per cent for mothers.

Parental involvement declined as the age of the child increased (Figure 12).

	Figure 12 Parental involvement in choosing television channel or programs child watches, by age of selected child

	

	Base: Child watches TV n=854; age of child: 0–1 year n=26, 2–4 years n=204, 5–7 years n=197, 8–9 years n=151, 10–12 years n=213, 13–14 years n=63.



Respondents indicated a number of factors they considered important in choosing a television channel or program for their child to watch. The appropriateness of the program or programs for the child’s age was the most important factor, with nearly 100 per cent saying this, followed by 89 per cent who said because their child liked the channel or program.

Showing suitable programs at the right times was important for 76 per cent of parents and caregivers.

The channel not showing any advertising was important for 52 per cent. Those with a university degree were slightly more likely to consider the lack of advertising as important (60 per cent). 

When asked what the most important factor was, 78 per cent of parents and guardians nominated the suitability or appropriateness of the programs for the age of their child. No other factors rated more than 12 per cent for overall importance (Figure 13).

	Figure 13 Important factors when choosing a television channel or program for child to watch

	

	Base: Parent/guardian involved in choice of TV channel/programs child watches n=595.



[bookmark: _Toc415042943][bookmark: _Toc415050636]Finding new or interesting children’s programs
Parents and guardians were asked how they found out about new or interesting children’s television programs. For most, it was their child telling them, someone else telling them, or advertisements or promotions on television. Electronic program guides (EPGs) were used by 37 per cent of parents and guardians for this purpose. 

More active means of finding new or interesting children’s television programs, such as online searches or broadcasters’ websites, were used to a lesser extent (see Figure 14).

	Figure 14 Ways parents find out about new and interesting children’s television programs 

	

	Base: Child watches television n=854, male parent or guardian n=377, female n=477.



[bookmark: _Toc415042944][bookmark: _Toc415050637]Rules and restrictions
Almost all families (94 per cent) have rules in place that govern their child’s television viewing. On average, there were 3.3 rules or restrictions reported in each family, with the most common being:
limits on the type of program or channel viewed
limits on the time spent viewing television
restrictions on the time of day that television can be watched (Figure 15). 
Thirteen per cent of families use a parental locking device.

	Figure 15 Rules and restrictions for watching television

	

	Base: All parents/guardians N=954.



While the average number of rules was 3.3 per family, those families with children aged five to nine had the most rules or restrictions on average (Table 2).

	Table 2 Average number of rules by age group

		Age group
	Average number of rules

	0–1 year
	2.5

	2–4 years
	3.4

	5–7 years
	3.7

	8–9 years
	3.5

	10–12 years
	3.3

	13–14 years
	2.6

	0–14 years
	3.3




	


Figure 16 shows the types of rules and restrictions for watching television by the age of the child. As may be expected, older children are given more autonomy than younger children, with restrictions on the channel watched reducing with age from 
2–4 years. However, restrictions on the type of program increased until the child was 13–14 years. 

	Figure 16 Rules and restrictions about watching TV, by age of child

	

	Base: All parents/guardians N=954; age of child: 0–1 year n=45, 2–4 years n=215, 5–7 years n=209, 8–9 years n=162, 
10–12 years n=234, 13–14 years n=89.



Generally, the rules and restrictions for watching television are similar irrespective of the average amount of weekly viewing—except for the time and type or classification restrictions on children who watch 16 or more hours of children’s television programs a week.

The impact of various rules on the amount of time the child watches children’s television programs per week can be seen in Figure 17. Rules governing television viewing on school days have the greatest impact on the number of hours watched, and restrictions on channels have the least impact. 

	Figure 17 Impact of rules and restrictions on number of hours of children’s television watchedAverage number of hours per week watch children’s programs 


	

	Base: All parents/guardians N=954.



Where there is more than one child under 15 in the family, there tend to be more rules (Figure 18). 

	Figure 18 Rules and restrictions about watching television, by number of children in the household

	

	Base: One child n=327, more than one child n=633.



Households with subscription television also tended to have more rules—most notably, restrictions on the channels that can be watched (67 per cent of subscription TV homes compared with 52 per cent without subscription TV) and the use of the parental lock (24 per cent compared with seven per cent) (Figure 19).

	Figure 19 Rules and restrictions about watching television, by subscription television households

	

	Base: Subscription television n=341, no subscription television n=619.



[bookmark: _Toc415042945][bookmark: _Toc415050638]Importance of children’s television programs
Respondents were asked how important they thought it was for commercial broadcasters to show programs made especially for children. Importance was clearly delineated by the age of the child—the older the child, the more important the parent or guardian thought that commercial broadcasters should show children’s programs (Figure 20). 

	Figure 20 Importance of children’s television programs, by selected child’s age

	

	Base: All parents and guardians N=954; age of child 0–1 year n=45, 2–4 years n=215, 5–7 years n=209, 8–9 years n=162, 
10–12 years n=234, 13–14 years n=89.



[bookmark: _Toc415042946][bookmark: _Toc348105641][bookmark: _Toc415050639]Conclusions
[bookmark: _Toc404933058][bookmark: _Toc404933409][bookmark: _Toc415042947][bookmark: _Toc415050640]Programs watched, times and scheduling
Younger children were more likely than older children to watch children’s programs on weekday mornings between 6 and 9 am. Children aged five to 12 were also more likely to watch children’s programming on weekday afternoons rather than on weekday mornings.

Parents were involved in selecting the channel or children’s program their child watched, particularly for younger children. Parents’ involvement in this selection process dropped off markedly by the time the child was 13–14 years of age.

ABC channels were the favourite channel for the majority of children to watch children’s programs, with ABC2 (ABC for Kids) the preferred channel for children under eight and ABC3 for those aged 8–12.

Where parents are involved in choosing a television channel or program for their child, the most important consideration is suitability or appropriateness of the content. However, it is not explicit from this research if the preference for dedicated children’s channels is directly related to these channels providing increased blocks of suitable and appropriate content, or a combination of factors including offering advertising-free content. 

Further, the research did not consider if the popularity of dedicated children’s channels reduces the importance of children’s programs viewed on other channels.

[bookmark: _Toc404933059][bookmark: _Toc404933410][bookmark: _Toc415042948][bookmark: _Toc415050641]Rules or restrictions
Almost all families have rules about children’s television viewing, with the most common rule being to restrict the type of program or channel viewed.

While 24 per cent of parents with subscription television reported using a parental locking device to restrict children’s access to certain television programs or channels, only seven per cent of households without subscription television did so.

It is not clear from the research why parents in households with subscription television are more likely to use a parental locking device. 

[bookmark: _Toc404933060][bookmark: _Toc404933411][bookmark: _Toc415042949][bookmark: _Toc415050642]Parents co-viewing with children
Most adults reported being present all or most of the time their child was watching children’s television programs. Adult supervision is more likely when children are younger and less likely as they get older. 

[bookmark: _Toc404933061][bookmark: _Toc404933412][bookmark: _Toc415042950][bookmark: _Toc415050643]The importance of children’s television programs
The older the child, the more important for parents that commercial broadcasters show children’s television programs—over 70 per cent of parents of children aged 10–14 years thought it was important.

It is not clear from the research why parents consider this to be increasingly important the older the age of their child.

[bookmark: _Toc415042951][bookmark: _Toc415050644]Appendix A—
Detailed sample characteristics
[bookmark: _Toc404933066][bookmark: _Toc404933414][bookmark: _Toc415042952][bookmark: _Toc415050645]Households with children 
Of households surveyed, 65 per cent had more than one child aged under 15 years (see Figure 21). 

	Figure 21 Number of children aged under 15 years in household

	

	Base: All parents or guardians N=954.



There was an average of 1.9 children per household, with younger respondents (aged 18 to 44) reporting a higher number on average than older respondents (45 and over) (Table 3).

	Table 3 Average number of children in household by respondent’s age group

		Age of respondent
	Average number of children in household

	18–34
	2.0

	35–44
	2.0

	45+
	1.6




	



A more detailed picture of household composition was not available from the survey.

Where there was more than one child under 15 in the household, the child included in the research was selected at random, except if they were either under one year old or aged 14. In these cases, if there was another child in the household aged from one to 13, they were selected instead. Figure 22 shows the age distributions for the total number of children in the households surveyed, and for the selected child.

	Figure 22 Age of all children in household and age of selected child

	

	Base: All parents/guardians N=954.



[bookmark: _Toc404933067][bookmark: _Toc404933415][bookmark: _Toc415042953][bookmark: _Toc415050646]Profile of children
In total, 51 per cent of selected children were boys and 48 per cent were girls. A small proportion of respondents (one per cent) were reluctant to provide the gender of the selected child (Figure 23).

	Figure 23 Selected child’s gender and age

	

	Base: All parents/guardians N=954.



[bookmark: _Toc415042954][bookmark: _Toc415050647]Appendix B—
Questionnaire
SECTION C –	PROG NOTE: ASK IF CHILDREN AGED 0–15 IN HOUSEHOLD IE CODE 1–4 IN Q4(c). OTHERS GO TO NEXT SECT

C1	Are you the parent, guardian or carer of any children aged 14 years or under living in your household? DO NOT READ
	
	IF NECESSARY	By carer I mean someone who provides regular care for a child, but not as a business or in a professional setting, such as a day care centre or after–school care in a classroom or community centre.

	PROG NOTE:
· SINGLE RESPONSE

	1
	Yes / parent / guardian / carer

	2
	No

	99
	Don’t know




PROG NOTE: ASK IF PARENT / GUARDIAN / CARER IE CODE 1 IN C1. OTHERS GO TO NEXT SECT

C2	And how many children aged 14 years or under do you have? DO NOT READ

	PROG NOTE:
· SINGLE RESPONSE

	1
	1

	2
	2

	3
	3

	4
	4

	5
	5

	6
	6

	7
	7

	8
	8

	9
	9

	10
	10

	11
	11+

	99
	Don’t know




PROG NOTE: ASK IF HAVE 1–10 CHILDREN IE CODE 1–10 IN C2. OTHERS GO TO NEXT SECT

C3	And how old are they? DO NOT READ

	PROG NOTE:
· MULTI RESPONSE
· IF 0–14 SELECTED THEN CANNOT SELECT 99
· NUMBER OF CODES SELECTED MUST BE LESS THAN OR EQUAL TO THE RESPONSE IN C2


	0
	0–11 months

	1
	1

	2
	2

	3
	3 

	4
	4 

	5
	5 

	6
	6 

	7
	7 

	8
	8 

	9
	9 

	10
	10 

	11
	11 

	12
	12 

	13
	13 

	14
	14 

	99
	Refused / don’t know




PROG NOTE: ASK IF HAVE CHILDREN AGED 0–14 IE CODE 0–14 IN C3. CODE 99 GO TO C18

C4(a)	PROG NOTE: HIDDEN QUESTION TO SELECT CHILD
	
	PROG NOTE:
· SHOW CODES 0–14 SELECTED IN C3
· IF ONE CODE 2–12 IN C3, AUTOFILL CORRESPONDING CODE IN C4(a)
· IF MORE THAN ONE CODE 2–12 IN C3, RANDOMLY SELECT ONE CODE 2–12 IN C4(a)
· IF ONE CODE 0–1,13–14 AND NO CODE 2–12 IN C3, AUTOFILL CORRESPONDING CODE IN C4(a)
· IF MORE THAN ONE CODE 0–1,13–14 AND NO CODE 2–12 IN C3, RANDOMLY SELECT ONE CODE 0–1,13–14 IN C4(a)

	0
	0–11 months

	1
	1

	2
	2

	3
	3 

	4
	4 

	5
	5 

	6
	6 

	7
	7 

	8
	8 

	9
	9 

	10
	10 

	11
	11 

	12
	12 

	13
	13 

	14
	14 




PROG NOTE: ASK IF HAVE MORE THAN ONE CHILD AGED 0–14 IE CODE 2–10 IN C2. CODE 1 IN C2 GO TO C5

C4(b)	IF SELECTED CHILD AGED 0–11 MONTHS IE CODE 0 IN C4(a) INSERT “For the remaining questions please think of your 0–11 month old child” ELSE INSERT “For the remaining questions please think of your (PROG NOTE: INSERT CODE 1–14 IN C4(a)) year old child”. 


PROG NOTE: ASK ALL WITH CHILDREN AGED 0–14 IE CODE 0–14 IN C3

C5	Can I please have the first name of that child?  RECORD NAME

IF CHILDREN SHARE SAME BIRTHDAY	Please think of the child whose name comes first alphabetically.

	PROG NOTE:
· OPEN TEXT FIELD

	_________________________________________________________________________________________________


C6	RECORD CHILD’S GENDER
	
	IF NECESSARY	Is (PROG NOTE: INSERT C5 NAME) a boy or a girl?

	PROG NOTE:
	–	SINGLE RESPONSE

	1
	Boy

	2
	Girl




THERE IS NO C7

PROG NOTE: ASK ALL WITH CHILDREN AGED 0–14 IE CODE 0–14 IN C3

C8	For the next questions I want you to think of (PROG NOTE: INSERT C5 NAME)’s television viewing habits only.


C9	Now some questions about children’s television programs. By children’s television programs I mean programs that are specifically made for children, that are broadcast on TV, and not DVDs. Thinking about (PROG NOTE: INSERT C5 NAME), in a typical week how many hours in total would (PROG NOTE: IF CODE 1 IN C6 INSERT “he” ELSE INSERT “she”) spend watching children’s programs on television? DO NOT READ

	PROG NOTE:
· SINGLE RESPONSE

	1
	None

	2
	5 hours or less

	3
	6–10 hours

	4
	11–15 hours

	5
	16–20 hours

	6
	21–25 hours

	7
	26 hours or more

	99
	Don’t know




PROG NOTE: ASK IF CHILD WATCHES CHILDREN’S PROGRAMS IE CODE 2–99 IN C9. CODE 1 GO TO C18

C10	Still thinking about (PROG NOTE: INSERT C5 NAME), when does (PROG NOTE: IF CODE 1 IN C6 INSERT “he” ELSE INSERT “she”) typically watch children’s programs on television?  Would it be…?  READ OUT

	PROG NOTE:
· MULTI RESPONSE
· IF 1–6 SELECTED THEN CANNOT SELECT 99

	1
	On weekdays between 6am and 9am

	2
	On weekdays between 3pm and 6pm

	3
	On weekdays at other times (SPECIFY)

	4
	On weekends between 6am and 12pm

	5
	On weekends between 3pm and 8pm

	6
	On weekends at other times (SPECIFY)

	99
	DO NOT READ Don’t know




PROG NOTE: ASK IF CHILD WATCHES CHILDREN’S PROGRAMS ON WEEKDAYS IE CODE 1–3 IN C10. CODE 4–6 GO TO C12. CODE 99 GO TO C13

C11	When (PROG NOTE: IF CODE 1 IN C6 INSERT “he” ELSE INSERT “she”) watches children’s programs on television on weekdays, how often are you or another adult in the same room? Would it be…? READ OUT

	PROG NOTE:
· SINGLE RESPONSE

	1
	All of the time

	2
	Most of the time

	3
	Sometimes

	4
	Rarely

	5
	Or, never

	99
	DO NOT READ Don’t know




PROG NOTE: ASK IF CHILD WATCHES CHILDREN’S PROGRAMS ON WEEKENDS IE CODE 4–6 IN C10. OTHERS GO TO C13

C12	When (PROG NOTE: IF CODE 1 IN C6 INSERT “he” ELSE INSERT “she”) watches children’s programs on television on weekends, how often are you or another adult in the same room? Would it be…? READ OUT

	PROG NOTE:
· SINGLE RESPONSE

	1
	All of the time

	2
	Most of the time

	3
	Sometimes

	4
	Rarely

	5
	Or, never

	99
	DO NOT READ Don’t know




PROG NOTE: ASK ALL WITH CHILD THAT WATCHES CHILDREN’S PROGRAMS IE CODE 2–99 IN C9

C13	Is there a particular channel that (PROG NOTE: INSERT C5 NAME) usually watches children’s programs on? DO NOT READ

	IF ONLY MENTION CHANNEL NUMBER (EG 22 OR 99)	And do you know the name of that channel?

	PROG NOTE:
· SINGLE RESPONSE

	1
	Seven / Prime

	2
	Nine / NBN / Win / Imparja

	3
	Ten / Southern Cross

	4
	ABC for Kids / ABC2

	5
	ABC3

	6
	ABC NFI

	7
	Pay TV children’s channels e.g. Nickelodeon, Disney, CBeebies, Cartoon Network

	8
	GO!

	9
	Eleven

	10
	7TWO

	96
	Other (SPECIFY)

	98
	No specific channel

	99
	Don’t know




C14	Are you involved in choosing the television channels or programs (PROG NOTE: INSERT C5 NAME) watches? DO NOT READ

	PROG NOTE:
· SINGLE RESPONSE

	1
	Yes / involved

	2
	No / not involved

	99
	DO NOT READ Don’t know




PROG NOTE: ASK IF INVOLVED IE CODE 1 IN C14. CODE 2–99 GO TO C16

C15(a)	Which of the following are very important to you when choosing a television channel or program for (PROG NOTE: INSERT C5 NAME) to watch?  Firstly…  READ OUT

	PROG NOTE:
· MULTI RESPONSE
· RANDOMISE 1–4 THEN 99 LAST
· IF 1–4 SELECTED THEN CANNOT SELECT 99

	1
	(PROG NOTE: IF CODE 1 IN C6 INSERT “He” ELSE INSERT ”She”) likes the channel or the programs

	2
	The programs are shown at the right times

	3
	The programs are suitable or appropriate for (PROG NOTE: IF CODE  IN C6 INSERT “his” ELSE INSERT ”her”) age

	4
	The channel doesn’t show any advertising

	99
	DO NOT READ None / don’t know




PROG NOTE: ASK IF MORE THAN ONE REASON SELECTED IE MORE THAN ONE CODE 1–4 IN C15(a). IF ONLY ONE CODE 1–4 SELECTED IN C15(a) AUTOFILL CORRESPONDING CODE IN C15(b) AND GO TO C16

C15(b)	And which of the following is the most important to you when choosing a television channel or program for (PROG NOTE: INSERT C5 NAME) to watch?  Would it be…  READ OUT

	PROG NOTE:
· SINGLE RESPONSE
· SHOW 1–4 SELECTED IN C15(a) THEN 99 LAST

	1
	(PROG NOTE: IF CODE 1 IN C6 INSERT “He” ELSE INSERT ”She”) likes the channel or the programs

	2
	The programs are shown at the right times

	3
	The programs are suitable or appropriate for (PROG NOTE: IF CODE  IN C6 INSERT “his” ELSE INSERT ”her”) age

	4
	The channel doesn’t show any advertising

	99
	DO NOT READ None / don’t know




PROG NOTE: ASK ALL WITH CHILD THAT WATCHES CHILDREN’S PROGRAMS IE CODE 2–99 IN C9

C16	Which of the following rules or restrictions about watching television, do you have for (PROG NOTE: INSERT C5 NAME)?  Do you…?  READ OUT

	PROG NOTE:
· MULTI RESPONSE
· RANDOMISE 1–5 THEN 96–99 LAST
· IF 1–96 SELECTED THEN CANNOT SELECT 99

	1
	Restrict the time of the day that television is viewed

	2
	Limit the time spent viewing 

	3
	Limit the type of programs viewed or their classification ratings

	4
	Only let (PROG NOTE: IF CODE  IN C6 INSERT “him” ELSE INSERT ”her”) watch certain channels

	5
	Use a parental locking device that restricts children’s access to certain  television channels or programs

	96
	Or, some other rules or restrictions (SPECIFY)

	99
	DO NOT READ None / don’t know




C17	How do you find out about new or interesting children’s programs on TV for (PROG NOTE: INSERT C5 NAME)?  Is it through…?  READ OUT

	PROG NOTE:
· MULTI RESPONSE
· RANDOMISE 1–3 THEN RANDOMISE 4–5 THEN 6–99 LAST
· IF 1–96 SELECTED THEN CANNOT SELECT 99

	1
	Printed TV guides

	2
	Ads on TV

	3
	E.P.G.s or Electronic program guides

	4
	Broadcasters’ websites

	5
	Social media

	6
	Elsewhere on the internet

	7
	Your child telling you

	8
	Word of mouth

	96
	Or, some other way (SPECIFY)

	99
	DO NOT READ None / don’t know


PROG NOTE: ASK ALL WITH 1–10 CHILDREN IE CODE 1–10 IN C2

C18	Thinking now about commercial channels such as Seven, Nine, Ten, 7TWO, GO! and Eleven. Is it important or not important to you that commercial television broadcasters show children’s programs?  UNFOLD

	IF IMPORTANT	Is that very important or somewhat important?
	IF NOT IMPORTANT	Is that not important at all or not very important?

	PROG NOTE:
· SINGLE RESPONSE

	1
	Very important

	2
	Somewhat important

	3
	Not very important

	4
	Not important at all

	99
	Neither / don’t know




C19	Do you have pay TV in your home? DO NOT READ

	PROG NOTE:
· SINGLE RESPONSE

	1
	Yes

	2
	No

	99
	Don’t know




Series 1	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	57	95	93	94	88	72	
Percentage



0–1 year	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	43.137513197660013	42.10388302002	9.015272882623	3.6657296131749999	0	2.0776012865290001	2–4 years	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	4.833232668248999	30.520843842009999	35.172449012169999	13.04137989076	15	1.4205505538309999	5–7 years	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	7.1366950420880002	35.002759495020001	37.809554704969997	16.071171563410001	4	0.41979369156910001	8–9 years	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	6.4716324307219999	39.88610813244	34.326854576739997	11.20184011818	8	0	10–12 years	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	12.055330919599999	44.981833333170002	27.43721245983	12.448620363430001	3	0.56467370622849999	13–14 years	
None	5 hours or less	6–10 hours	11–15 hours	16+ hours	Don't know	28.286821495270001	44.173372346699999	18.764769479910001	4.7406895321420004	4	0	
Percentage




0–1 year	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	63.868372091890002	36.405231102729999	30.9271959786	41.803780628390001	47.988655056790002	21.081247450589998	2–4 years	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	52.073030455690002	70.061808391309995	25.90406977184	62.470266066059999	49.808740716620001	8.7785246318749994	5–7 years	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	41.937692382389997	65.430571506220005	11.43202014575	74.659717957940003	50.998446926269999	12.092819308839999	8–9 years	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	27.929253456489999	64.068795935590003	12.98695293153	60.204860645659998	46.39013834272	13.93771632718	10–12 years	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	21.082628791049999	65.160871457910005	16.08333208598	61.460305042549997	43.630298585829998	10.68196670935	13–14 years	
On weekdays between
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	17.117703875090001	56.890165027720002	16.722872270650001	50.979012542630002	45.139165930270003	9.5508380533320008	
Percentage




5 hours or less	
On weekdays between 
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	28.9036475871	49.289206120190002	13.941181863000001	54.15981214072	39.051659069640003	9.4223963863669997	6–10 hours	
On weekdays between 
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	42.576103700700003	76.293032709939993	16.234028633809999	67.751113742550004	52.717648974109999	11.33373688719	11–15 hours	
On weekdays between 
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	43.608836810840003	73.625406181480002	25.682601640129999	76.536844460140003	53.564654071379998	7.9622877934350003	16+ hours	
On weekdays between 
6 am and 9 am	On weekdays between 
3 pm and 6 pm	On weekdays at 
other times	On weekends between 
6 am and 12 pm	On weekends between 
3 pm and 8 pm	On weekends at 
other times	44.609261582019997	80.189528734790002	33.016067587199998	71.428309598789994	62.548459421049998	26.506689795690001	
Percentage




Channel	



ABC2	ABC3	ABC NFI	Subscription TV children's channels	Seven	GO!	Other	No specific channel	Don't know	39.045724916929998	22.190140295279999	3.5391068248169999	21.958243544439998	0.83886553913280004	4.0066696667080004	0.6108260511036	5.5178057011310004	1.7575245675640001	
ABC	
Up to 5 hours	6–10 hours	11–15 hours	16+hours	64	67	64	62	Subscription TV channel	
Up to 5 hours	6–10 hours	11–15 hours	16+hours	19	21	26	34	Other 	
Up to 5 hours	6–10 hours	11–15 hours	16+hours	7	4	6	2	
Percentage




ABC2	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	70.592048564340004	69.74404274602	46.919170054699997	18.729572772049998	11.94045860248	10.40068175795	ABC3	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	6.5807985160509999	6.4170910611789997	14.667843924690001	44.200367361490002	36.675003666729999	17.291199012650001	ABC NFI	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	4.8062166503289996	3.5237145529060001	3.5378252589130001	2.8737126574820002	3.8299641013739998	3.4918056220809999	Subscription TV children's channels	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	12.40003136532	15.183002008520001	23.597908208340002	24.860891441900002	26.16014770992	28.347954747149998	Seven	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	0	0	0.93836761941220004	0	2.5254843109889999	0.71783605469519995	GO!	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	0	0.6777971405091	4.1172236955620001	4.0049230183400004	7.818482597209	6.6313469763599997	Ten	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	0	0	0	0.18574147160320001	0.78462974578639999	3.2919300230039998	Other/no specific channel	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	5.620904903964	4.0764369441559998	4.736630873078	3.5886080242979999	8.9005876016589998	16.631416697750002	Don't know	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	0	0.37791554670650002	1.4850303653070001	1.5561832528399999	0.88122031025750003	13.19582910836	Other	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	0	1.2321710773100001	0	0	1.2007684212430001	0	No specific channel	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	5.620904903964	2.8442658668459999	4.736630873078	3.5886080242979999	7.6998191804160001	16.631416697750002	



ABC2	
Subscription TV at home	No subscription TV at home	22.068136322840001	49.30234217089	ABC3	
Subscription TV at home	No subscription TV at home	7.1203829780529997	31.29418543433	ABC NFI	
Subscription TV at home	No subscription TV at home	2.017778493237	4.4581821297789999	Subscription TV children's channels	
Subscription TV at home	No subscription TV at home	56.953774581620003	0.81650333452239998	Seven	
Subscription TV at home	No subscription TV at home	0.96193079560490002	0.76451851240989999	GO!	
Subscription TV at home	No subscription TV at home	0.92930299584599996	5.8657895245239997	Ten	
Subscription TV at home	No subscription TV at home	0.56764949574610002	0.33758134738149997	Don't know	
Subscription TV at home	No subscription TV at home	3.051697690193	0.97567982526840002	Other/no specific channel	
Subscription TV at home	No subscription TV at home	6.0349660462360006	6.1852177209021999	Other	
Subscription TV at home	No subscription TV at home	1.1639364486999999	0.2766772044702	No specific channel	
Subscription TV at home	No subscription TV at home	4.8710295975360003	5.9085405164319997	



All of the time	
Weekdays	Weekends	20	16	Most of the time	
Weekdays	Weekends	45	42	Sometimes	
Weekdays	Weekends	23	31	Rarely	
Weekdays	Weekends	9	10	Never	
Weekdays	Weekends	2	1	




All of the time	
0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14 years	0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14
years	Weekdays	Weekends	71.385457682400002	30.7050406605	16.271777036709999	14.689207960299999	7.5262083814459997	6.2428196920649999	76.989658472810007	26.592466647630001	14.55078534127	8.0711908489980004	5.0127384382039999	5.6174912452210002	Most of the time	
0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14 years	0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14
years	Weekdays	Weekends	19.851366227970001	52.165057228839999	49.12117651666	46.731631577240002	39.791610078300003	27.273069999570001	12.364953041850001	50.205922708449997	46.06221253468	43.21590063152	35.589780211179999	28.29641030758	Sometimes	
0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14 years	0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14
years	Weekdays	Weekends	8.7631760896339994	14.008486476270001	24.3609313151	24.036430964809998	33.209537951359998	41.795143936069998	10.64538848534	18.349695445449999	32.390255112280002	34.552003481	40.279403935639998	47.138394428079998	Rarely	
0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14 years	0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14
years	Weekdays	Weekends	0	2.7355817379039999	9.2240136250389995	14.542729497650001	13.50935476678	16.777778511129998	0	3.2409059687699999	6.0014201528679996	14.160905038479999	17.272460709120001	15.663573485040001	Never	
0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14 years	0–1 
year	2–4 
years	5–7 
years	8–9 
years	10–12
years	13–14
years	Weekdays	Weekends	0	0.3858338964884	1.022101506491	0	5.1946087578449998	7.9111878611649997	0	0.94858469335969997	0.99532685890049999	0	1.8456167058599999	3.28413053407	




All of the time	
Weekdays between 
6 am and 9 am	Weekdays between 
3 pm and 6 pm	Weekdays at other times	Weekends between 
6 am and 12 pm	Weekends between 
3 pm and 8 pm	Weekends at other times	Weekdays	Weekends	23.881910061159999	18.973073143179999	18.346667682610001	15.67106547869	16.29999745748	13.53066940437	Most of the time	
Weekdays between 
6 am and 9 am	Weekdays between 
3 pm and 6 pm	Weekdays at other times	Weekends between 
6 am and 12 pm	Weekends between 
3 pm and 8 pm	Weekends at other times	Weekdays	Weekends	48.131243531739997	45.653423662020003	49.389018435209998	41.615216680010001	42.403593109079999	39.499525132819997	Sometimes	
Weekdays between 
6 am and 9 am	Weekdays between 
3 pm and 6 pm	Weekdays at other times	Weekends between 
6 am and 12 pm	Weekends between 
3 pm and 8 pm	Weekends at other times	Weekdays	Weekends	18.659526071150001	24.14084410825	24.574804469419998	30.58780662565	31.94347884259	34.38914337336	Rarely	
Weekdays between 
6 am and 9 am	Weekdays between 
3 pm and 6 pm	Weekdays at other times	Weekends between 
6 am and 12 pm	Weekends between 
3 pm and 8 pm	Weekends at other times	Weekdays	Weekends	7.2959668809479998	9.5574604352629997	7.0556562942719996	10.37645245471	8.6803333057159993	11.187822390359999	Never	
Weekdays between 
6 am and 9 am	Weekdays between 
3 pm and 6 pm	Weekdays at other times	Weekends between 
6 am and 12 pm	Weekends between 
3 pm and 8 pm	Weekends at other times	Weekdays	Weekends	2.0313534550060002	1.447828147164	0.63385311847379999	1.5162489918269999	0.36442182397020001	1.392839699092	




Series 1	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	100	89	78	66	54	30	
Percentage


Consider very important	
The programs are suitable or appropriate for child's age	Child likes the channel or the programs	The programs are shown at the right times	The channel doesn't show any advertising	98.674524236959996	88.941109406110002	76.200944895969997	52.193863711440002	Most important	
The programs are suitable or appropriate for child's age	Child likes the channel or the programs	The programs are shown at the right times	The channel doesn't show any advertising	77.88878155143	12.34660615144	3.473919586194	5.4489971995369997	
Percentage




Male	
Your child telling you	Word of mouth	Ads on TV	EPGs	Social media	Elsewhere on the internet	Broadcasters' websites	Printed TV guides	Some other way	None / don't know	66	62	61	40	21	20	17	17	7	6	Female	
Your child telling you	Word of mouth	Ads on TV	EPGs	Social media	Elsewhere on the internet	Broadcasters' websites	Printed TV guides	Some other way	None / don't know	68	69	65	34	28	20	15	9	11	3	
Percentage




Series 1	
Limit the type of programs viewed or their classification ratings	Limit the time spent viewing	Restrict the time of the day that television is viewed	Only watch certain channels	Use a parental locking device that restricts children's access to certain television channels or programs	No TV on school days	Only once other activities are done (e.g., homework, chores, get ready for school, eat dinner, play outside)	Some other rules or restrictions	None / don't know	78	77	68	57	13	13	6	21	6	
Percentage



0–1 year	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	44.93957406442	63.773900244049997	52.617644448909999	46.949897859309999	4.813505565731	8.1292757880999993	4.5960587429190003	25.074482070049999	13.17885101886	2–4 years	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	76.370332911310001	78.150794128089998	62.394904808109999	77.793931022370003	8.8236552669140007	9.2116412696110004	2.3949111294769998	19.778702866069999	2.162239469702	5–7 years	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	82.070285056930004	81.137892268930003	76.093574879019997	69.53065067496	12.77869022458	16.95977315271	5.4964672610839997	24.326536470600001	3.6833334592470002	8–9 years	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	82.796312918699996	85.30184024207	72.055246707829994	51.66761198815	22.364643655479998	10.36573836678	8.2397870653749994	20.655341304490001	5.8535717315760003	10–12 years	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	86.163072020290002	73.17069938697	68.475490435690006	41.933840572210002	13.90618987925	17.30667245799	7.3731818671260001	21.14028020017	5.956657760423	13–14 years	
Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	Only once other activities are done	Other	None / don't know	67.283066156610005	67.452977764089994	63.34158139577	23.437486009859999	11.688985946620001	6.0262423217809999	11.34454596206	10.97075221157	16.215051506409999	
Percentage




Series 1	
Only watch certain channels	Some other rules or restrictions	Limit the type of programs viewed 
or their classification ratings	Limit the time spent viewing	Restrict the time of the day that 
television is viewed	Only once other activities are done 
(e.g., homework, chores, get ready 	
for school, eat dinner, play outside)	Use a parental locking device that 
restricts children's access to certain 	
television channels or programs	No TV on school days	7.1	6.964271457085828	6.8	6.7	6.6	6.4	6.3	5.5207395498392282	
Average number of hours per week watching children’s programs



One child under 15	Limit the type of programs viewed or their classification ratings	Limit the time spent viewing	Restrict the time of the day that television is viewed	Only watch certain channels	Use a parental locking device that restricts children's access to certain television channels or programs	No TV on school days	Only once other activities are done (e.g., homework, chores, get ready for school, eat dinner, play outside)	69	70	59	47	11	13	5	More than one child under 15	Limit the type of programs viewed or their classification ratings	Limit the time spent viewing	Restrict the time of the day that television is viewed	Only watch certain channels	Use a parental locking device that restricts children's access to certain television channels or programs	No TV on school days	Only once other activities are done (e.g., homework, chores, get ready for school, eat dinner, play outside)	83	81	72	63	14	13	7	Percentage

Have subscription TV 	Limit the type of programs viewed or their classification ratings	Limit the time spent viewing	Restrict the time of the day that television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that restricts children's access to certain television channels or programs	Only once other activities are done (e.g. homework, chores, get ready for school, eat dinner, play outside)	77	75	70	67	12	24	5	Do not have subscription TV	Limit the type of programs viewed or their classification ratings	Limit the time spent viewing	Restrict the time of the day that television is viewed	Only watch certain channels	No TV on school days	Use a parental locking device that restricts children's access to certain television channels or programs	Only once other activities are done (e.g. homework, chores, get ready for school, eat dinner, play outside)	79	78	66	52	13	7	6	Percentage

Very important	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	6.9058607289299996	21.181492750290001	22.393980968859999	31.27971062752	30.163466266059999	38.479801712129998	Somewhat important	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	44.663975859250002	25.942770820850001	34.290919710769998	32.676969825450001	40.789736247660002	39.971370057560001	Not very important	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	30.771144278609999	31.380130850480001	24.1888991177	19.95481823575	14.912969262800001	10.58658526718	Not important at all	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	16.221218217360001	19.24130618769	16.351436135789999	13.53174090962	10.49323112519	8.2514930832549993	Neither / don't know	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	1.437800915852	2.2542993906929998	2.774764066885	2.5567604016569998	3.6405970982949998	2.7107498798680001	




Number of children aged 14 years and under in household	
1	2	3	4+	35	45	15	5	
Percentage



Age of children in household	
0–11 months	1	2	3	4	5	6	7	8	9	10	11	12	13	14	9	9	16	11	16	13	14	16	14	12	13	12	12	10	11	Selected child	
0–11 months	1	2	3	4	5	6	7	8	9	10	11	12	13	14	3	3	10	7	9	8	6	8	9	7	8	7	7	3	5	
Percentage




Boy	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	2.891014975041597	12.063227953410982	11.543261231281198	8.6314475873544101	10.960898502495841	4.2429284525790347	Girl	
0–1 year	2–4 years	5–7 years	8–9 years	10–12 years	13–14 years	3.369384359400998	12.541597337770384	9.9001663893510816	6.8219633943427613	11.938435940099835	3.6813643926788688	
Percentage
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