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WELCOME to ACMAsphere

As Acting Chair of the
newly established Australian
Communications and Media
Authority (ACMA), I would
like to welcome you to the first
issue of ACMAsphere, our new
monthly news publication.
ACMAsphere will report on
the full range of our activities,
including short news items and

longer articles exploring current
issues in more depth. We expect
its readership to include people
from across the communications
and media industries, as well as
community representatives and
others with an interest in our
regulatory work.

This issue introduces the
members of the new Authority

and reports on recent activity by
ACMA and our predecessors,
the Australian Broadcasting
Authority and the Australian
Communications Authority.

We hope you find this
publication informative, and we
welcome your comments.

LYN MADDOCK

Members of the Authority take up the reins

Lyn Maddock, Acting Chair of
the Australian Communications
and Media Authority (ACMA)
and Chris Cheah, Acting
Deputy Chair, took up their
posts on 1 July 2005, the first
day of operation of the new
regulator, along with part-time
Authority members Gerard
Anderson, Malcolm Long,
Johanna Plante and

Rod Shogren.

Announcing the new
Authority on 24 June 2005, the
Minister for Communications,
Information Technology and the
Arts, Senator Helen Coonan,
said that the members bring
a broad range of experience
and expertise across ACMA’s
areas of responsibility
including telecommunications,
broadcasting and
radiocommunications.

Lyn Maddock was the
Acting Chair of the Australian
Broadcasting Authority (ABA),
and had been Deputy Chair
of the ABA since 2000. She
has broad experience within
the public sector, including
senior roles with the National
Occupation, Health and Safety
Commission, the Productivity
Commission and the

Department of Prime Minister
and Cabinet, and has also held
senior positions with Westpac.
Ms Maddock was appointed to
ACMA for four years.

Chris Cheah was head
of the Telecommunications
Division of the Department
of Communications,
Information Technology
and the Arts, advising the
Australian Government on
telecommunications issues. He
has also managed accessibility
funding programs and held
positions with Austel (the
predecessor to the Australian
Communications Authority)
and Telstra. Mr Cheah was
appointed to ACMA for four
years.

Gerard Anderson is Head
of Academic Programs at
the University of Central
Queensland’s Melbourne
Campus and was formerly
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CHRIS CHEAH

GERARD ANDERSON

Pro Vice-Chancellor and Head
of the IT and Mathematical
Schools at the University of
Ballarat. He has also been a
member of the Networking
the Nation Board. Professor
Anderson was appointed to
ACMA for three years.

Malcolm Long is the
Executive Director of the
Australian Film Television and
Radio School and was a part-
time member of the ABA. He
was previously the Managing
Director of the Special
Broadcasting Service (SBS),
has held various roles with
the Australian Broadcasting
Corporation, including Deputy
Managing Director, and has
worked for several years as a
communications consultant. Mr
Long was appointed to ACMA
for four years.

Johanna Plante recently
retired as the CEO of the
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MALCOLM LONG
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JOHANNA PLANTE

Australian Communications
Industry Forum, and has

held senior positions with
KPMG, Telstra, Pacific

Star Communications and
Coopers and Lybrand, was

a member of Austel and

a Board Member of the
Regional Telecommunications
Infrastructure Fund
(Networking the Nation). Ms
Plante was appointed to ACMA
for three years.

Rod Shogren is a former
Commissioner with the
Australian Competition and
Consumer Commission with
a role in telecommunications
regulation. He has held a
number of senior positions
within the public sector and
is a consultant for Access
Economics. Mr Shogren was
appointed to ACMA for
three years.

ROD SHOGREN
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Alleged global spammer
taken to Federal Court

ACMA has taken alleged global spammer Clarityl
Pty Ltd of East Perth and its managing director,
Wayne Mansfield, to the Federal Court in Perth.

The company and Mr
Mansfield are alleged to have
sent out at least 56 million
commercial emails in the twelve
months after the Spam Act 2003
commenced in April 2004. Most
of the messages are believed
to have been unsolicited and in
breach of the Act.

Clarity1, which uses
the trading names Business
Seminars Australia and the
Maverick Partnership, is also
alleged to have harvested some
of the email addresses to which

emails have been sent and to
have sent the emails from a
network of servers around
the world.

Mr Mansfield and Business
Seminars Australia are listed
by UK-based international anti-
spam watchdog, Spamhaus, as
allegedly one of the world’s
top 200 spammers. The top
200 produce 80 per cent of the
world’s email spam. Before
the Spam Act commenced in
April last year, the ACA wrote
to alleged Australian-based

spammers on the Spamhaus list
about compliance with the new
Act. Spamhaus subsequently
reported that several major
Australian spammers on their
list had stopped operating, or
left the jurisdiction.

Penalties for contravention
of the Spam Act can be up to
$220,000 per day for first-time
corporate offenders and up to
$1.1 million per day for repeat
offenders. Profits can also be
forfeited and compensation paid
to victims.

The reporting of spam
emails by the public in
Australia and overseas made a
significant contribution to the
investigation in this case, with

complaints about the company
received from as far away as
the United Kingdom.

On 20 July 2005, the
Federal Court issued interim
injunctions under the Spam
Act against Clarityl Pty Ltd
of Perth and Mr Mansfield.
Clarityl Pty Ltd was ordered to
not send commercial electronic
messages with an Australian
link to any electronic address,
except when it has the prior
consent of the recipient in
accordance with the Spam Act
or is otherwise permitted by
the Act. Because of the scale of
the alleged breaches, a hearing
on 4 August 2005 extended the
injunction until the trial.

Protection for consumers using
mobile services that provide
access to content has been
strengthened. New rules cover
content delivered by premium
SMS services accessed on 19
numbers, premium services
available through mobile carrier
portals and the public internet
accessed on a mobile terminal.
The rules are contained
within internet co-regulatory
codes of practice developed
by the Internet Industry
Association and registered

Rules for mobile content
to protect users

by the former Australian
Broadcasting Authority in May,
and in service provider rules
made by the former Australian
Communications Authority
in June.

Collectively, the rules apply
to carriage service providers as
well as the providers of

content for these services.

For content that is billed
by mobile carriage service
providers, the rules prohibit
the supply of content rated
X 18+ or refused classification.
They require that age-restricted
content — content rated MA 15+
or R18+ — is available only
to adults who ‘opt in’ to such
services. Mobile messaging
services delivering age-
restricted content are also
required to use numbers starting
with 195 and 196 to make them
clearly recognisable.

Under the rules, operators of
mobile chat room services must
also implement safety measures
to reduce the risk to children of
being groomed by paedophiles.

ACMA is able to remove
content or services delivered
to mobile phones that cause
serious harm to consumers,
particularly children.

Carriage and content service
providers are developing a self-
regulatory scheme in connection
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with the service provider

rules. The scheme is aimed at
ensuring that consumers are
provided with clear and accurate
information about the cost,
terms and conditions of a mobile
premium service at the time

it is advertised and when it is
being used. It will also specify
an unsubscribe command, for
example, ‘stop’, that can be used
to cancel any mobile premium
service that is supplied on a
subscription basis. Under the
scheme, an independent body
will be set up for complaints that
consumers have not been able

to resolve with their carriage
service provider or the provider
of the content.

Mobile premium services
include sports scores, audio and
video music clips and sports
highlights, mobile ring tones,
mobile wallpaper, games and
other downloads, age-restricted
content and chat rooms.

More information about the
rules is on the ACMA website
at www.acma.gov.au (go to
Internet> Content Regulation>
Codes & Standards> Internet
Content Codes of Practice> and
to Phones> Premium Services>
Premium Mobile Services).
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Extension of ABC
NewsRadio service
and SBS retransmissions
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ACMA recently released a request for tender
to select one or more broadcast spectrum
planning consultant(s).

Communications, Information
Technology and the Arts in
consultation with the ABC.
The SBS self-help
retransmission scheme is also
supported by government
funding under the auspices
of SBS retransmission
subsidy scheme.

This consultancy is to
determine the spectrum
availability and technical
specifications for FM
radio broadcasting services
around Australia for
extending the transmission
of the Australian
Broadcasting Corporation
(ABC) Parliamentary

News Network and for PARLIAMENTARY
retransmission services for BROADCASTING AND
the Special Broadcasting ABC NEWSRADIO

Services (SBS).

The Australian
Government is funding
the extension of the ABC
NewsRadio network to areas
where the population is
10,000 or more. The targeted
areas have been identified
by the Department of

In the early 1990s, the
ABC NewsRadio service
was introduced on a time-
sharing basis, utilising the
air-time available on the then
Parliamentary Radio Network
when parliamentary broadcasts
were not on air. Since its
inception, ABC NewsRadio has

4 AcMAsphere | Issue 1 - September 2005

become increasingly popular
with Australian listeners.

Carriage of the
parliamentary broadcast service
was supported by unused
medium wave transmitters
vacated by commercial radio
operators when they converted
to the more popular VHF FM
radio band. The vacant channels
and transmission facilities were
initially used by Parliamentary
Radio and Radio for the Print
Handicapped.

The Australian Government,
acknowledging the popularity
of the ABC NewsRadio
service, pledged to extend
its transmissions to more
listeners, initially targeting
the extension of the service
to selected areas where the
population was 10,000 or more.
The government has allocated
funding for transmission
facilities in identified areas.

The former Australian
Broadcasting Authority (ABA)
was given the task of planning
FM radio spectrum to establish
these services in 73 areas across
Australia. The Department of
Communications, Information
Technology and the Arts
allocated $600,000 over three
financial years from 2004-05
to the ABA for planning
FM radio spectrum for these
services. The ABA, through its
broadcast licence area planning
process, had already set aside
FM spectrum for an additional
national service in 24 areas.

To accelerate the FM radio
spectrum planning in remaining
areas of Australia, ACMA
recently issued a tender to
select one or more consultant(s)
to plan FM radio spectrum for
the ABC NewsRadio service
along with other national FM
spectrum requirements in the
area. This will include SBS
spectrum requirements for its
self-funded retransmissions
scheme in some regional areas.

The ACMA tender is to
be awarded by September
2005 and the contractor would
be required to complete the
planning work for all services
including the provision of
technical specifications for the
national services by the end of
November 2006.

Allocation of FM spectrum
for ABC NewsRadio will be on
a priority basis, concentrating
initially on higher population
areas to meet the strong demand
for the service. The ABC had
already released a tender to
select a contractor to provide
transmission facilities in 42
areas.

SBS RADIO
RETRANSMISSIONS

Under the Self-Help
Subsidy Scheme, SBS
Radio is also assisting local
communities in regional
areas to establish and operate
FM transmitting facilities.
ACMA, in consultation with
SBS and the Department
of Victorian Communities,
through the Victorian Office
of Multicultural Affairs, has
provided technical advice to
enable town councils in regional
Victoria to take advantage of
the scheme.

A consultancy brief has
been prepared to identify the
candidate transmission sites and
coverage requirements for the
nine local government self-help
facilities. The consultancy is
to be funded by the Victorian
Government.

SBS has also identified
another 16 areas in Australia for
assistance under the Self-Help
Subsidy Scheme and all have
been ear-marked in the current
ACMA tender as requiring the
determination of additional FM
radio spectrum.

For more information about
the tender, go to the ACMA
website: Latest> Tenders.



Codes
Increase
certainty
about
rights of
use of
telephone
numbers

Two new registered industry
codes will make it easier for
holders of large blocks of
numbers, including businesses,
to take advantage of number
portability and obtain the best
deals available from service
providers.

Developed by industry
through the Australian
Communications Industry
Forum (ACIF), Industry Code
ACIF C554:2004 Rights of
Use of Premium Rate Service
Numbers and Industry Code
ACIF C566:2005 Rights of Use
of Numbers clarify the rights
of different parties involved in
the allocation, issue and use of
telephone numbers.

Under the codes, customers
can obtain and port whole
blocks of numbers, whether or
not individual numbers within
the block were in use, provided
the carriage service provider
agrees. Larger customers now
have greater certainty that, if
they choose to change service
provider, they will still be
able to use the same block of
telephone numbers, even if

some numbers in this block are
reserved for future use.

The codes also clarify when
rights of use over numbers exist
in the premium rate services
market, which has been a
source of confusion in the past.

Neither code applies to
the rights of use of numbers
acquired at a public auction.

Registration of the two
codes makes them enforceable
by ACMA and, together with
amendments to the Numbering
Plan, they will provide strong
protection for consumers and
adequate guidance for industry.

The codes are on the ACMA
website (Www.acma.gov.au
and go to Industry > Codes >
Register of Codes).

WWM

Television Sydney

granted a four-week extension
to commence broadcasting

ACMA has decided to grant
Television Sydney Limited
(TVS) a four-week extension of
time to commence broadcasting
its service. TVS now has until
21 November 2005 within
which to start broadcasting.

The decision followed a
request by TVS to extend the
period in which it is required

to commence broadcasting,
to enable it sufficient

time to obtain the supply
and commissioning of a

20 kilowatt transmission
system at Gore Hill.

ACMA considers that by
granting this extension, TVS
will be able to provide a high
quality and wide coverage

community television service
in Sydney.

TVS was allocated a
licence to provide a community
television service for Sydney
in March 2004. The decision
was subject to a Federal Court
appeal, which upheld the
decision on 23 April 2004.

Conditions applicable under

the Broadcasting Services Act
require a licensee to commence
broadcasting services within

a year of being allocated a
licence, or within such longer
period as is notified in writing
by ACMA. On 14 April 2005,
the ABA granted TVS a six-
month extension, to 23 October
2005, to commence its service.
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Temporary community
broadcasting licences

Temporary community
broadcasting licences (TCBLs)
foster the development of
community radio by allowing
aspirant broadcasters to
develop their operational and
programming skills. They also

help to build community support

for a long-term community
broadcasting service.

TCBLs also provide
aspirant community broadcaster
access to available spectrum
ahead of, but without prejudice
to, the planning and allocation
of long-term broadcasting

provisions that apply to
community broadcasting
licensees. The licence
conditions are set out in the
Broadcasting Services Act at
Schedule 2, Part 5 — Standard

service licences.

Licensees are subject to the

same licence conditions, codes
of practice and enforcement

TCBLS ALLOCATED, 9 JUNE-29 JULY 2005

Conditions.

STATE LICENCE LICENSEE FREQUENCY START FINISH ALLOCATED
AREA
NSW Young RA1 Lambing Flat | 92.3 MHz 01/07/05 31/10/05 23/06/05
Community
Broadcasting
Inc.
Vic Geelong RA1 Geelong Ethnic | 94.7 MHz 26/06/05 25/09/05 23/06/05
Communities
Council Inc.
WA Pilbara RA1 Gumala 102.1 MHz, 26/07/05 25/07/06 24/06/05
Aboriginal 1049 MHz,
Corporation 101.7 MHz,
102.7 MHz,
1029 MHz, &
106.5 MHz

DVB-
aunch

(L-R) HOLLY KRAMER, MANAGING DIRECTOR OF WIRELESS AND MOBILITY PRODUCTS,
TELSTRA; LYN MADDOCK, ACTING ACMA CHAIR AND DANIEL KIRSOP-PEARSON,
MANAGING DIRECTOR, THE BRIDGE NETWORKS.
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Australia’s first trial of DVB-H (digital video broadcasting

— handheld) was launched by Lyn Maddock, Acting ACMA Chair,
at the SMPTE (Society of Motion Picture and Television Engineers)
conference, Darling Harbour, Sydney on 19 July 2005.

‘It is appropriate, so early in the life of ACMA — our new
converged regulator, to help launch a product which epitomises the
changes taking place — changes which are so profoundly linking the
worlds of broadcasting and telecommunications,” Ms Maddock said.

The trial, facilitated by ACMA making UHF channel 29
available in Sydney for 12 months, uses DVB-H technology to
converge existing mobile telephony with multimedia/TV content.
Participants in the trial receive a Nokkia DVB-H capable handset
with an initial choice of 15 channels, including Nine Network
Australia, ABC2, SBS, CNNi, Fox Footy, Fox Sport News, Sky
News, Sky Business News, the Weather Channel, the Lifestyle
Channel, E-entertainment, Channel V, the History Channel and
Nickelodeon.

“Trials provide an opportunity for the regulator to get a “look
and feel” for the technology in a market context,” Ms Maddock
said. ‘The challenge for us in this changing environment is to
manage compliance in a way that is outcome-oriented, encourages
efficiency, allows innovation and is fair and consistent. Allowing
and encouraging trials of new technology is an integral part of our
regulatory approach and I welcome today’s launch for that reason
as well.’



Macquarie Bank

on notice 1o

rectity licence
control breach

ACMA has issued a notice to Macquarie Bank Limited to rectify
a breach of the rule limiting control of commercial radio licences
to no more than two per licence area.

Macquarie Bank controls three
commercial radio licences in
the overlapping Gympie and
Nambour areas and ACMA has
told the bank it has six months
to remedy the breach.

The breach resulted from
the recent acquisition by
AMI Radio Pty Ltd of the
commercial radio station
4NNN Gympie (The Heat
96.1). Macquarie Bank, through
wholly owned subsidiary
Macquarie Direct Investment
Ltd (MDIL), is deemed to
be in a position to control
AMI Radio’s commercial
radio licences. Macquarie
Bank already controls two
commercial radio licences
in the Nambour licence area
—4SEE and 4SSS Nambour.

The Broadcasting Services
Act 1992 provides that, in the
case of a population overlap
of more than 30 per cent, two
licence areas are to be treated
as one for the purposes of
the ownership and control
provisions. As 59.97 per cent of
the population of the Gympie
licence area resides in the
overlap between the Gympie
and Nambour licence areas,
the purchase of the Gympie
licence means Macquarie Bank
controls three licences in the
overlapping licence areas.

‘While ACMA is satisfied
that Macquarie Bank’s breach

was not deliberate or flagrant,
the breach highlights the need
for corporations to ensure

that their internal compliance
regimes are robust enough

to address their regulatory
obligations,’ said Acting Chair,
Lyn Maddock.

Section 54 of the
Broadcasting Services Act limits
a company’s control to no more
than two commercial radio
licences in the one licence area.

Section 70 of the Act
specifies that, when issuing
notices, ACMA must choose
one of four periods in which the
breach is to be remedied. These
periods are one month, six
months, one year or two years,
depending on the circumstances
of the breach.

If ACMA is satisfied that the
breach is deliberate or flagrant,
it must specify a period of one
month. If ACMA is satisfied
that the company or person
causing the breach is not an
associate (within the meaning of
the Act) of the person in breach,
it must specify a period of one
or two years.

ACMA has examined the
circumstances of this breach and
is satisfied that six months is the
most appropriate notice period
to specify.

In September 2004,
Macquarie Bank purchased
RG Capital Radio Limited

and thereby acquired its 35
commercial radio broadcasting
licences. In the same month, it
acquired DMG Regional Radio
Pty Ltd and its 57 commercial
radio broadcasting licences.
Macquarie was already in
a position to control eight
AMI Radio commercial radio
broadcasting licences. As a
result of these acquisitions,
Macquarie Bank came into
a position to control of more
than two commercial radio
broadcasting licences in 11
licence areas, in each case
breaching section 54 of the
Act (for which they had prior
approval).

ACMA has been monitoring
Macquarie Bank’s progress
in remedying the breaches.
To date, seven licences have
been nominated for divestiture:
Macquarie Bank recently
advertised these seven licences
(2AY Albury, 4CCA Cairns,
4MMK Mackay, 4CC and
4RO Rockhampton, and 4RGR
and 4RGT Townsville) for
sale. Macquarie Bank is also
taking action to remedy the
breaches created by its control
of licences held by AMI Radio.
Three of these licences — 2HC
Cofts Harbour (639 AM), 2PM
Kempsey (521 AM), and 2EL
Orange (1089 AM) — were
recently sold to Bill Caralis’
2SM Supernetwork.

Experimental
apparatus
licence for
standards
body

In an innovative move
signalling a new era in
spectrum management, ACMA
has issued an experimental
apparatus licence to GS1
Australia, the radiofrequency
identification (RFID)
standards body (previously
EAN Australia).

The experimental licence
provides for higher power
RFID trials in the 920-926
MHz frequency range in the
900 MHz industrial, scientific
and medical band. Under

the trial arrangements, GS1
Australia and ACMA will
monitor the deployment of the
higher power RFID readers
and rectify any potential
problems that may arise for
adjacent services, such as
Vodafone's GSM mobile phone
networks.

ACMA expects that the
information gathered

from the trial will support
the consideration of an
amendment to the RFID class
licence to accommodate

the higher power. RFID

is an important emerging
technology that allows
efficient and accurate

supply chain management.

It has the potential to offer
money-saving applications

in industries such as major
retail vendors, automotive
manufacture and military
logistics.
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Changes
to improve
payphone siting

Variations to Telstra’s
universal service obligation
(USO) standard marketing
plan are designed to improve
the processes for installing,
removing and relocating public
payphones.

The standard marketing
plan sets out how Telstra, as
the primary universal service
provider, intends to supply
equipment, goods and services
to fulfil its universal service
obligation.

The changes were
recommended by the ACA in
its 2004 report on the review of
payphone policy, as part of the
government’s response to the
Regional Telecommunications
Inquiry. They introduce criteria
for payphone siting in state and
national parks, and allow for
increased payphone density on
highways and major roads in
rural and remote areas where
there is inadequate mobile

phone coverage. The variations
will mean greater transparency
for any Telstra decision to
decline a request to install

a payphone in a particular
location or to remove the last
payphone from a location.

New processes governing
the siting of payphones in
remote Indigenous communities
have also been introduced.
Telstra is trialling new
services intended to meet the
telecommunications needs of
remote Indigenous communities
and to test their suitability for
widespread deployment.

More information about
payphones is on the ACMA
website (Www.acma.gov.
au and go to Phones >
Universal Service Regime >
Universal Service Obligation >
Payphones). Telstra’s standard
marketing plan is on its
website at www.telstra.com.au/
universalservice/standard.htm.

Minister sets USO suhbsi

for next three years

Following consultation

with the former Australian
Communications Authority
(now ACMA) the Minister for
Communications, Information
Technology and the Arts,
Senator Helen Coonan, has set
the universal service obligation
(USO) subsidies for the next
three financial years.

The USO is a core
consumer safeguard that
provides reasonable access to
standard telephone services and
payphones for all Australians,
regardless of where they live or
work. Setting subsidies for three
years is in accordance with the
USO’s legislative objectives

and provides industry with
certainty regarding the funding
of the USO to assist with
investment and planning.

The ACA was directed by
the Minister in August 2004
to provide advice on USO

Extended zones
Extended zones payphones

NSW/Qld and SA/Vic pilot areas

Payphones excluding extended zones

Standard area

TOTAL

8  ACMAsphere | Issue 1 - September 2005

subsidies for the 2005-06,
2006—07 and 2007-08 years.
The advice was provided in
late 2004 and accepted by the
government.
The ACMA website has
more information about

2005-06
$21,266,489
$2,084,385
$15,468,902
$11,145,976
$121,438,120
$171,403,872

universal service costing and
funding (www.acma.gov.au
and go to Phones > Universal

Service Regime > Universal

Service Obligation > Costing
& Funding) or email uso.
funding@acma.gov.au.

2006-07
$19,087,175
$2,133,213
$12,689,765
$11,407,073
$112,374,354
$157,691,580

2007-08
$17,131,189
$2,183,183
$10,412,164
$11,674,286
$103,675,415
$145,076,237




Children's Television Standards varied

Minor technical changes have
been made to the Children’s
Television Standards (CTS),
which came into effect on

1 July 2005. In some areas,
the CTS were poorly drafted
and ambiguous, which led to
difficulties in interpretation for
broadcasters.

The variations clarify the
operation of the CTS and
ensure that the wording aligns
with the policy intent of the
standards — they do not set
a new policy direction for
children’s programming. There
are no changes to broadcasters’
quota figures for children’s
programs, advertising limits
or the criteria used to classify
children’s programs.

As a result of the variations,
minor technical variations were
also made to the Australian
Content Standard.

ACMA has the power
to make and vary standards
for children’s programs
on commercial free-to-
air television under the

Broadcasting Services Act.

The objective of the CTS is to
ensure that the child audience
has access to quality Australian
children’s programming

on free-to-air commercial
television.

Under the CTS, commercial
free-to-air television licensees
must broadcast at least
390 hours of children’s
programming. This includes
260 hours of Children’s (C)
programs and 130 hours of
Australian preschool (P)
programs per year. There are
separate sub-quotas for first
release Australian C drama. The
CTS also deal with promotions,
announcements, advertisements
and other issues relevant to
broadcasts during children’s
viewing times.

The standards and their
explanatory statements are on
the ACMA website at www.
acma.gov.au (go to Radio&

TV > Content Regulation
> Television > Codes and
Standards).

THE VARIATIONS TO THE CHILDREN'S TELEVISION STANDARDS:

define key terms such as 'C period’, 'C material’, 'P period’, 'P material’,
'live coverage’, and ‘community service announcement’

adopt consistent terminology and

ensure that the CTS are consistent with recent variations to the
Australian Content Standard in relation to Australian C drama quotas.

THE VARIATIONS ALSO CLARIFY THAT LICENSEES CAN:

claim the whole of a C or P period towards their quota requirements
- the C and P periods are made up of C or P programs and additional
non-program C or P material allowed under the CTS

displace some C periods to allow 'plausible live’ coverage of major
events, which are suitable for viewing by children - ‘plausible live’
broadcasts are those, such as sports events broadcasts, that have
been delayed in certain places for time zone reasons

broadcast G classified promotions for sports events coverage
suitable for viewing by children, during breaks immediately before,
during, or immediately after, C or P periods

broadcast voice-over promotions for C programs during the end
credits of other C programs

broadcast up to seven minutes of non-program material per 30
minutes, where non-drama C programs are broadcast - the non-
program material can include G classified community service
announcements, up to one minute of station identifications and
program promotions and up to five minutes of advertisements and
broadcast up to 13 minutes per hour of non-program material during
Australian C drama programs - the non-program material can
include advertisements, program promotions, community service
announcements and station identifications.

CHILDREN'S AND PRESCHOOL PROGRAMS

The Children’s Television
Standards (CTS) require
commercial television licensees
to broadcast minimum

annual quotas of children’s
programming. All C (children’s)
and P (preschool) programs
must be cla